People are talking about:  After 65 years, comics’ Dagwood Bumstead and Blondie are headed to a marriage counselor.  Renegade rocker Neil Young purchases the Lionel toy-train company.  Nike President Phil Knight tattoos his company’s swoosh logo on the inside of his right ankle.  Iran-Contra’s Oliver North appears as himself on NBC-TV’s Jag.  Martina Navratilova, the tennis star, will endorse a Visa credit card aimed at gay men and lesbians; Subaru is a co-sponsor.  Mr. Magoo, the bumbling cartoon character, will become a live-action Disney feature film.  Although he was opposed to federal arts funding while serving as Vice President, Dan Quayle’s Museum in Indiana receives two grants from the US government.  Orville Redenbacher, popcorn tycoon and TV icon, dies at 88.





Melatonin is the latest health topic.  This once-obscure hormone is said to reverse aging, intensify the sex drive, and bolster the immune system to ward off cancer.  Fluvoxamine, a drug used to treat obsessive-compulsive disorders, is being tested as a cure for shop-aholics.


A four-lane, 14-mile highway from Washington, D.C., to Dulles International Airport becomes the first private toll road opened in the 20th century ($1.75/vehicle).  The NY to Chicago Broadway Limited, one of the legendary passenger train routes of movie stars and high-powered businessmen, has been scrapped.  After 22 years, New York City police replace their sky-blue shirts with “more intimidating” navy blue.  In Hollywood, the hippest executives carry their cell phones in an Israeli Army  RAPZ1 pistol shoulder holster.


 


Beer News:  Starbucks and Redhook Ale join to brew Double Black Stout, a dark roasted malt beer with the added flavor of coffee.  Anheuser-Busch launches Faust, with a picture of the Devil on the label.  Brewpubs open at LA’s International Airport, Denver’s Coors Field ballpark, and an Eighth Army unit in Korea’s DMZ.  Seagram’s launches its first beer, named Coyote.





Book News:  According to the Book Industry Study Group, Americans continue to spend more on books than any other medium, paying an average of $79.22 for books each year, compared with $56.35 for recorded music and $72.97 for home videos.  According to Forbes, Stephen King will earn $43 million this year, Michael Crichton $39 million, and John Grisham $29 million. After 162 weeks, Bridges Of Madison County is off the New York Times best-seller list.  Joyce Maynard’s new work, Where Love Goes, will be marketed with a 19-song compact disc, which includes songs “played” within the novel.





The Last O.J. Story:  About 108 million people, or 57 percent of the US adult population, watched the live telecast of the verdict in O.J. Simpson’s murder trial.  The television networks received premiums in excess of $100,000 for 30-second commercials placed immediately before or after the verdict.  Participating advertisers included MGM (advertising Get Shorty) Universal Pictures (How To Make An American Quilt), and perhaps appropriately, Advil.





Movie Disarmament:  In 1972, nearly half of all newspaper ads for movies showed a weapon; only one in four did so in 1992.  In 1973 (the peak year) guns were seen in 23% of ads; in 1992, just 8% of ads.  In 1972, one third of all blacks in movie ads had weapons, versus 12% of whites.  In 1992, just 8% of the blacks, and 6% of the whites were pictured armed.  Adweek.
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