People are talking about:  With James Bond #1 in the movies, a new Beatles song at the top of the charts, the US stock market soaring, and a young President sending troops to an obscure third-world country, 1995 could become easily confused with 1965 as long bangs appear on runway fashion models and Hush Puppies appear on actors and musicians, like Daryl Hannah and David Bowie.  On January 1, the first “baby-boomer” will turn 50 years old.





Rock The Vote:  Oregon holds the USA’s first statewide election-by-mail to replace disgraced Senator Bob Packwood.  The US Postal Service tests a prepaid phone card which can become an interactive “smart card” within two years.  This card, used at postal locations, will allow users to access electronic data networks, renew passports, and vote in federal elections.





Crime and Punishment:  Box cutters with small, retractable blades have become the weapon of choice among students; after a series of violent incidents, NYC has banned their sale to anyone under the age of 18.   Florida joins Alabama and Arizona in bringing back roadside chain gangs of prisoners. 





Another View—Technology, Media, and Culture:   “Electric technology sets the parameters of our culture.  Sputnik, in 1957, effectively created the Beatnik in society. The satellite's proscenium arch allowed mankind to perceive the Earth no longer as a planet, but as a tribal village. 





“In 1960, Black and White TV transformed jazz into the tribal music of Rock & Roll, as the Beatles mimed the Beatniks.  Color TV added the more tactile sensory effect of color and Beatniks mutated into Hippies, epitomized in the theatrical image of Hair in 1965.  To be hip in those days meant that you were a member of the newest tribal crowd. 





“In 1968, with the  marriage of satellite and TV, the Hippies were turned into Yippies.  Back then those Young Information Processors, or Yippies, could tell America that the whole world was watching, thanks to the 1968 marriage of the satellite and Color TV.  The home computer of 1979 flooded the Yippies with an information overload and turned them into Yuppies, Young Urban Professionals, whose work was to process information at speeds which were far beyond their abilities to assimilate it, thus causing the Great Economic Crash of 1987. 





“The Laser CD-ROM was introduced just in time to turn those Yuppies into Guppies, or Green Urban Professionals, seeking a more serene ecological and rational lifestyle.  With the introduction of Virtual Reality, a three dimensional relationship is added to the electronic spectrum.  This is one reason why violence is increasing in the schools. When rapid technological change scrubs off our identities and electric technology removes us from our bodies, we then become "nobodies."





“Since violence is an attempt to retrieve that which was lost, the "nobody" emerges very insecure and the outrage is expressed physically, intellectually and socially.  Electric technology turns us all into the lone cowboy on the range, having lost all relationships and all signposts.”  —Nelson Thall, Director,  Marshall McLuhan Center for Global Communications.





JOHO thanks you for your support in 1995 and wishes you a happy, healthy New Year! 





The Best of JOHO, 1995:    





Local Trends: Sexy dancing in soapy foam is the latest nightclub fad in Miami and NYC.  The fermented juice of a slimy mushroom that clones itself, called kombucha, is a current  health-food craze in Venice, Ca.  Enthusiasts claim it clears the skin, eliminates wrinkles, and helps fight AIDS and multiple sclerosis.  San Francisco’s Icon Byte Bar & Grill offers Internet access during meals. Sharon, Mass., becomes the first local government to ban smoking at outdoor locations, including public beaches and parks.  Baltimore installs small, Japanese-style police booths, called kobans, to control downtown street crime. The Nob Hill Lambourne Hotel in San Francisco replaces bedtime chocolates for their guests with beta-carotene antioxidant tablets.  At NYC’s Four Seasons Hotel, a single martini in its Lobby Bar now costs $11.





Marketing Trends: Antidepressant Prozac becomes the top-selling drug.  Increasingly, non-psychiatric patients are requesting it to sharpen their “business edge”.  Coca-Cola brings back its curved bottle, NBC restores its musical logo, bing-bong-bong, Maxwell House coffee reprises its old typeface, and Home Savings runs ‘50s-style singing commercials.   New for kids:  Pickle Puss (pickle-flavored bubble gum), Chocolate Pop Rocks candy, and Bubble Brain (gumballs sold inside a pink plastic brain). M&Ms eliminates the color tan, replacing it with blue. Iguanas become America’s hottest new pet, with more than two million imported since 1989.  Lee, Code Bleu and J.C. Penny introduce “Soda Pop” denim jeans made from 20% recycled plastic beverage bottles. UnlicensedUPS and FedEx uniforms are hot items in inner-city clothing boutiques.  Pacific Bell eliminates the word “please” from its directory assistance operators’ greetings, allowing them to handle 57,000 additional calls each day.  





Clean Living:  The Straight Edge movement grows among high school students.   Adherents listen to hard-core metal rock music, but vehemently avoid drinking, smoking, and all drugs.  Their own bodies are often pierced or tattooed, but they hold sacred the bodies of animals and will not hurt or eat them.  Many favor baggy pants, anti-drug T-shirts, and big black X’s drawn on the backs of their hands, parodies of the marks placed by bouncers on hands of underage clubgoers.  NY Times.





Brave New Ad-World:  Advanced Neurotechnologies, Inc., of Colorado Springs, Co., introduces the MindSet system which monitors a consumer’s brain waves and digitally interprets emotional states such as pleasure, arousal, and submission while viewing advertising.  Cyberware, of Monterey, Ca., introduces WB4, a “whole body scanner” that captures the exact shape and color of a human being’s external features and stores it digitally as a database to be played back, stored, manipulated, or broadcast.   Shoot.





Middle-aged Slacking:  In an era when less than 70% of American men are working full-time and professionals and middle managers face uncertainty about their jobs, a growing number of workers are choosing to “downshift” their lives.  The Pacific Northwest is the center of this growing movement of “voluntary simplicity”.  Middle-aged professionals  are deciding to lower their standard of living in order to put their energies and emotional investment into values other than work and consumption.  Esquire.
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