People are talking about:  The Birdcage, a comedy celebrating a gay couple’s 20-year bond, sold $18 million worth of tickets last weekend, while the Robert Redford/Michelle Pfeiffer romance, Up Close & Personal, opened to a mere $11 million.  The family of Dr. Martin Luther King, Jr., has licensed the Nobel Peace Prize winner’s image for a line of commemorative products.  The Nevada Dept. of Transportation has renamed Highway 375, a road near the location of many UFO sightings, as Extraterrestrial Highway.  





New Products:  In July, Dow Jones, publisher of the Wall St. Journal, will publish Our World, the first national black weekly newspaper.  Bass is test-marketing an alcoholic lemonade, called “Hoopers Hootch”, in Miami and San Diego.  KFC will debut “Tender Roast”, the industry’s first roasted chicken sold in pieces.  Wendy’s is testing a pita sandwich, also an industry first.  Rusty Pelican and Viacom will open 23 “Bubba Gump Shrimp Co.” restaurants based on the hit film, Forest Gump.  Netrunner is a new card game set in the “dark techno-future” where “ruthless corporations scheme to accomplish secret agendas as they build elaborate fortresses of data”.  Boeing will build two larger, longer-range 747 jumbo jets, including one able to fly nonstop between New York and Hong Kong. ChildFinder ($195) is a portable electronic homing device that allows a parent to track a child within 1,000 feet.





Coupe de Grace:  Registrations of two-door cars plummeted in the last decade from 4.3 million in 1985 to 1.8 million last year.  Today, coupes have been supplanted by sport-utility vehicles as the new male image cars.  The full-sized two-door automobile was once the symbol of male power and prestige. Today, women buy more than half of full-sized Grand Prix, Monte Carlo, and Lumina coupes as well as most of the inexpensive coupes such as Escort, Neon, and Saturn.  Auto News. 





Antibiotic Failure:  A new study tracked 419 adults admitted to hospitals in Columbus, Ohio.  In 1991, 4% showed strep infections that were drug-resistant.  Three years later, 14% of the same group had drug-resistant infections.  Journal of the American Medical Association.





Time or Money:  A nationwide survey found that 53% of adults preferred more free time, while 45% said they’d prefer more money.  That reverses last year’s survey, where 41% wanted more time and  54% wanted more more money.  Both the 25-34-year olds and 45-55-year old groups displayed the sharpest preference for more free time.  Adweek.





Viewpoint—The Future of Community: “Although many of the professionals who make up the new elite of symbolic analysts work in the world’s great cities, they have little or no attachment to place.  Where they work is of far less importance than the global network they work in.  In this sense, they represent a new cosmopolitan force, a high-tech nomadic tribe who have more in common with each other, than the citizens of whatever country they happen to business in.  Their expertise and services are sold all over the world.  





“This emergent new group of high-tech international workers, who will account for more than 60 percent of the income earned in the U.S. by 2020, are likely to retreat from civic responsibilities in the future, preferring not to have to share their earnings and income with the country as a whole.”  —Jeremy Rifkin, The End of Work  (G.P. Putnam, 1995.)
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