People are talking about:  Actor John Wayne, dead since 1979, stars in a new Coors beer commercial.  Rock guitar legend Jimi Hendrix, dead since 1970, stars in an Aiwa commercial, his first-ever ad.  IBM  boss Lou Gerstner last year scrapped the company’s dress code to encourage free thinking.  New Apple CEO Gil Amelio now wears a suit and tie to send a more businesslike message to his casually attired workers.  Eye-witnesses report JFK Jr. is “slightly greying at the temples.”  Rolling Stone’s issue with Jennifer Aniston of NBC-TV’s “Friends” on the cover was their biggest newsstand seller in 20 years.  Former ‘60’s LSD guru Timothy Leary’s last words:  “Why not?”



In Chicago, some high schools are running background checks on prom dates.  Students who bring dates that don't go to the same school must submit their date’s name, allowing the school to check his or her criminal record.  The New Yorker’s June 17 cover depicts two male sailors locked in a passionate kiss in NYC’s Times Square.



Summer Street Fashions:  Silver-trim Gucci belts, necklaces and loafers with all-black outfits, white denim jeans, and faux white leopard patterns for women; pirate-style head scarves for men.



Summer of ‘97:  The biggest news in blockbuster movies won’t be happening until next summer:  Batman and Robin will star George Clooney (Batman), Arnold Schwarzenegger (Mr. Freeze), Alicia Silverstone (Batgirl) and Uma Thurman (Poison Ivy).  Steven Spielberg will direct The Lost World, the sequel to Jurassic Park; writer David Koepp receives a record  $1.5 million for that screenplay.  Sigourney Weaver will return in sequel Alien Resurrection.  Sandra Bullock (but not Keanu Reeves) will rejoin director Jan De Bont to make Speed 2, which will take  place this time on a cruise ship instead of a bus.  Entertainment Weekly.



New Grocery Products:  Nestle’s 101 Dalmatians candy bar (white chocolate with dark chocolate “spots”), Vlasic’s Snack ‘Mms (tiny pickles for snacking), Land O’ Lakes flavored butters (garlic, honey), Kraft’s Fresh Blends (a fruit spread mix requiring adding fresh fruit and water in a blender).  Ad Age.



The Big Gulp:  In 1954, Burger King’s “small” soda was 8 ounces.  Today it is 16 ounces.  Their “large” soda in 1954 was 12 ounces.  Today it is 32 ounces.

U.C. Berkeley Wellness Letter.



Viewpoint—Sell Me A Story:  “The highest paid person in the first half of the next century will be the “storyteller”—as the value of products and ideologies will increasingly depend on their stories.



“Today, people still buy products for their function.  But that is changing.  In 25 years, what people buy will be mostly stories, legends, emotion, and lifestyle.



“This imperative is already occurring:  For example, most of the money people pay for blue jeans is for the story of independence, youth, and power.  When they buy eggs laid by free-range hens, much of the money they pay is for the hen’s lifestyle.  People pay this premium because of the story— about the value of animal life, nature, and tradition.



“Just as information manipulation is a valued skill in so many occupations today, storytelling will become a key skill in a wide range of professions, from advertiser to teacher to politician to religious leader.” 

              —Rolf Jensen in The Futurist.

JOHO™           

Trends from USA



June  1996                 “To be an American is a complex fate.”—Henry James             Vol. V,  No. 6







JOHO™ is published monthly by The Morgenstern Company, Inc., an international advertising creative service in Los Angeles.  © 1996 TMC, Inc. One-year US fax subscriptions are $59.95, intl. US$145.  

VOICE 310-842-7097 • FAX 310-842-9524 • INTERNET dmorgenst@aol.com








