Signals and Noise:  Cross-dressing, body-pierced basketball star Dennis Rodman will host a series on cable’s  MTV.  MTV will launch a spinoff music channel called M2 on August 1, the 15th anniversary of the original channel.  It will be the first cable channel with a 24-hour real-time link to computer users.  LA’s KYPA-AM, “Your Personal Achievement Radio”, becomes the first U.S. radio station to focus exclusively on personal-growth programming.  Debt is a new TV game show airing on cable’s Lifetime Television, where contestants compete to wipe out their real credit card, student loan, or mortgage debt by answering pop-culture questions.





Disney’s big animated film next summer will be Hercules, and in 1998, Tarzan, featuring songs by Phil Collins.  Disney is also preparing musicals of Verdi’s opera Aïda and The Bible’s King David.  Starting next February, Pepsi-Cola, Frito-Lay, KFC, Pizza Hut and Taco Bell will for the first time join together to promote the theatrical release of the Star Wars trilogy, as well as sponsoring the still-unmade second trilogy, which is a prequel to the first.  The deal between Lucasfilm and PepsiCo is valued at over $2 billion.





Bowing to pressure from the National Rifle Association, Blockbuster Video lifts its ban, allowing weapons in its stores.  Children’s Mylanta Upset Stomach Relief is the first antacid to target kids.  Mercedes-Benz, Porsche, and Jeep will join Volkswagen and BMW in selling high-tech, car-branded bicycles.  Random House experiments with vending hardcover books in hotel rooms.  Designer Ralph Lauren introduces pricy interior paints. Harvey’s Bristol Cream, Taaka Platinum vodka, and Skyy vodka all switch to cobalt-blue packaging.


Summer Madness: The “cabbage soup diet” is this summer’s newest diet craze.  The “Macarena” (pronounced ma-ca-RAY-na) becomes  this summer’s hottest dance craze.  The latest hygienic craze among Hollywood types is “tongue scraping” at Beverly Hills dentists (home kit/$36).





Current Teen Mall Fashion Trends:  Blue, black, purple, and green shades of nail polish from Urban Decay, including “Mildew”, “Oil Slick”, “Uzi”, and “Asphyxia”; licensed apparel from ‘70’s television shows, including “Charlie’s Angels” and “I Dream of Jeannie”; service-station-attendant garb called “mechanicwear”.   Ad Age.





Future Teen Mall Fashion Trends:  For girls: dominatrix clothing; bright skeleton prints; reflective trim on field-sports shoes; hair sectioned into little wrapped ponytails that look like rockets projecting from the head.  For guys:  see-through track shoes; suspenders with African-print shirts; skinny ties, white shirts, basic black pants and jackets.  Wall St. Journal.





Official Licensed Olympic Products: Olympic Avon hand cream ($1.29), Olympic computer screen-saver ($17.95), Olympic Games Barbie ($19.99), Olympic Games Club car anti-theft device ($40), Olympic Edition Laser sailboat ($3,995), Olympic Games Fabergé Egg ($4,995).  Worth.





A President For Our Times:  When the Gallup Poll last month asked whether the words “honest and trustworthy” apply to Bill Clinton, he lost 49% to 46%.  However, when the same poll asked whether Clinton has sufficient honesty and integrity to serve as president, he won 62% to 36%, a landslide bigger than Lyndon Johnson’s.  LA Times.
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