People are talking about:  Actors Matthew McConaughey (A Time to Kill) and Gwyneth Paltrow (Emma) are America’s hottest new movie stars, each featured on five major magazine covers  this summer.  The O2 Spa Bar will open in both NYC and L.A.  It offers patrons pure oxygen through nasal plugs ($15/20 minutes).  Divorce, a quarterly magazine, will debut in October.  Men’s fashion trends:  bright yellow ties and shirts under gray suits, high v-neck shirts, and very tight-fitting shirts and jackets.  Women’s summer fashion:  a neckerchief tied around the neck, 1970’s-style Dr. Scholl’s beechwood sandals on the feet.





For the first time since 1814, a foreign military base has been established on U.S. soil as the German Air Force Tactical Training Center opens in New Mexico in facilities leased from the U.S. government.  Sporting House Management, designing a sexual-fantasy resort in the Caribbean called “Wannaleiya”, and nudie-club operator Alternative Entertainment both file plans to sell stock to the public.





Apathy Pays:  To take advantage of customers who are unsure about choosing a long distance carrier when asked by an operator, KT&T Communications (not be confused with AT&T Communications) has registered several new companies in Texas.    Those companies, named "I Don't Know", "I Don't Care", "It Doesn't Matter", and "Whoever", charge double the cost of other long distance companies for operator-assisted long distance calls.   Associated Press.





Home Of The Brave:  The California group who sponsored Proposition 187, which denied most publicly funded benefits to illegal immigrants, is spearheading a new initiative that would make it a crime to rent or sell property to illegal immigrants, allow California businesses to sue competitors who hire them, and severely punish clergy who give them sanctuary.  LA Times.





Back To Basics:  Top non-fiction best-selling books include Simple Abundance, Simplify Your Life, and Inner Simplicity.   Since 1990, 1,075 books have used the words “simple” or “simplicity” in their titles, compared to 612 from 1984 to 1990, and 453 from 1980 to 1986.  Entertainment Weekly.





The Web Gets Personal:  Within the next year, dozens—perhaps hundreds—of Internet sites on the World Wide Web will tailor advertisements to respond to an individual’s interests.  Using an advanced form of current “cookie” technology, Web publishers will deposit information on a user’s computer hard drive, providing details about a consumer’s previous visit to a site.  For example, a person who visits a news site, reads stories on crime and advice to parents and then moves to a car-shopping site, might be presented with ads for The Club and baby seats.  As consumers do more shopping on-line, retailers will have access to a growing dossier of information on individual’s buying habits and interests, creating huge, valuable databases and increasing both marketers’ interest and privacy concerns.  Interactive Week.





Good Manners:  Between 1991-95, the percentage of Americans saying “good manners and politeness” is an important quality for parents to encourage in children jumped 10 points to 59%.  The result pushed it to first place, passing the Sixties’ ideal of “tolerance and respect for others” (48%) and ahead of “a sense of responsibility” (56%).  Roper Report.


JOHO™           


Trends from USA





August  1996               “To be an American is a complex fate.”—Henry James           Vol. V,  No. 8











JOHO™ is published monthly by The Morgenstern Company, Inc., an international advertising creative service in Los Angeles.  © 1996 TMC, Inc. One-year US fax subscriptions are $59.95, intl. US$145.  


VOICE 310-842-7097 • FAX 310-842-9524 • INTERNET dmorgenst@aol.com











