People are talking about:  Although they broke up as a group 25 years ago, The Beatles earned $130 million last year, earning the #3 rank on Forbes magazine’s list of top entertainers.  Oprah Winfrey led the list for the third year at $171 million, followed by Steven Spielberg at $150 million.  Actor Clint Eastwood, 66, and his wife, Dina Ruiz, 30, are expecting their first child early next year.  Singer Melissa Etheridge, 35, and her partner Julie Cypher, 31, are expecting their first child in January.  Actor Tony Randall, 76, and his wife, Heather Harlan, 26, are expecting their first child in April.  Amy Carter, 28, daughter of former President Jimmy Carter, marries a computer consultant.  John F. Kennedy, Jr. turns 35 years old.  Madonna turns 38.  The Tootsie Roll turns 100.





California Dreams:  The nation’s first fully-automated highway, a 7.6-mile stretch of Interstate 15 north of San Diego, will open late next year, testing ten specially outfitted Buick LeSabres equipped with computers that will control the car’s throttle, brakes and steering— allowing the driver to operate hands-off, feet-off, and brain-off.  Police in Redwood City, Ca. are testing a computerized “gunshot locator” that employs eight microphones mounted on poles around the city connected to a desktop computer.  When a sound matches the wave properties of a gunshot, an on-screen map pinpoints the location.  A student parking permit at Beverly Hills High School increases to $240/year.  Upscale, exotic-fruit juice bars proliferate on LA’s trendy west side.  Seen in elite Brentwood, Ca. supermarkets:  high-priced rootbeers and cream sodas made by beer companies.  LA’s Bar Marmont and Trilogy restaurant feature a “waitress” staff made up of female impersonators.


Ad News:  A Chicago TV station runs a Marshall Field’s commercial across the bottom of the screen during a regular series program.  Nissan will hire people to put money in parking meters in selected cities this fall as part of their “Drive Happy” ad campaign.  Using 35-inch TV screens capable of 80-decibel sound, the new On-Site Television Network will play a continuous loop of local and national commercials (BMW, AT&T)  inside urban parking garages.  Ad Age, Brandweek.





Here Comes DVD:   A new super compact disk, called Digital Video Disk or DVD, will hold a two-hour movie on one side of a 4.7-inch disk and produce a picture quality that surpasses laser disks and multichannel sound that rivals anything in a movie theater.  Because DVD can also hold Internet web browsers, video games, music, and reference works, nearly 60 computer, entertainment, consumer electronics, and communications companies are still negotiating over its development.  Sales should begin in 1997.  NY Times.





Hot New Talent:  In its Guide to the Network Primetime Season, ad agency Leo Burnett names the following as “potential breakout talent”:  Jenna Elfman of Townies (ABC); Kyle Chandler of Early Edition (CBS); Michael T. Weiss of The Pretender (NBC); and Jarrod Emick of L.A. Firefighters (Fox).





Malls Pall:  One-third of adults say they shop at malls less frequently than they used to.  Heavy mall shoppers, visiting a mall more than five times a month, decreased from 17 percent in 1990 to 14 percent in 1994.  In 1982, shoppers spent an average of 90 minutes on each visit.  By 1994, the average visit was just 68 minutes.  American Demgraphics.
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