People are talking about:  Fred Astaire, dead since 1987, dances with a vacuum cleaner in a Dirt Devil commercial, while Jack Webb, dead since 1982, is a Lotus software spokesperson.  Comic hero Superman discards his cape and tights for a high-tech wardrobe and spiky hair beginning in May.  Instead of leaping tall buildings in a single bound, he will transmit himself through phone lines.  Former OJ prosecutor Marcia Clark will star in her own TV series, called Lady Law next fall.  OJ defense attorney Jonnie Cochran will have his own talk show, Cochran & Grace, on cable’s Court TV.  NBC will broadcast the 3.5-hour Oscar-winning film Schindler’s List on Feb. 23.  For the first time in NBC history, there will be no commercial breaks, although a Ford logo will appear during intermissions.





Gun-control advocate and ice cream maker Ben & Jerry’s hires new CEO Perry D. Odak from US Repeating Arms, the maker of Winchester rifles.  Brooks Brothers begins offering side-vented jackets for the first time since 1970.  Hip housewares retailer Urban Outfitters reports record sales of ashtrays to buyers in their early 20’s.  Coca-Cola will use the Super Bowl to introduce Surge, a greenish-yellow citrus drink high in calories and caffeine, to challenge PepsiCo’s Mountain Dew.  Coca-Cola has also redesigned their flagship Classic Coke can, eliminating the swirly “dynamic ribbon”, first seen in 1969.  Cigna International begins offering companies insurance policies ($5 million/incident) to cover workplace violence.  TV-shopping channel QVC, best known for hawking downscale merchandise, will be the exclusive sales outlet for President Bill Clinton’s official inaugural memorabilia, including medallions, pens, books, and envelopes bearing his hometown postmark.


Disney News:  Disney will launch its new on-line kids service this spring with two tiers: basic ($5/month) and premium ($15/month).  Disneyland’s Pirates of the Caribbean ride will be politically-corrected to eliminate the scenes of lusty pirates chasing women.  Unauthorized Internet websites appear featuring photos of women riders baring their breasts for the instant-souvenir camera on Disneyland’s Splash Mountain ride.





Icons Of The ‘50s Return:  Martinis, steaks, Kelly handbags, retro swimsuits, and debutante balls become fashionable again.  NYC’s power-dining “21” club reopens after renovation.  NY Times. 





Viewpoint—Addicted to Choice:  “Choice drives American buying habits.  Not only is choice formative, it is ubiquitous and mundane.  It manifests itself everyday at our lunch counters, where tourists, to their consternation, are confronted with a choice of salad dressings:  Thousand Island, blue cheese, ranch, and “house”.  In Europe, the salad comes with a dressing of the chef’s choosing:  the customer is not consulted.”  —From The Stuff Americans Are Made Of by J. Hammond and J. Morrison.





Lock Them Up:  There are now five times as many Americans in prisons as there were 25 years ago.  Blacks and Hispanics make up two thirds of those behind bars, and up to 80% of new prisoners.  Black Americans are seven more times likely to go to jail than whites.  Texas and California together hold 20% of all US prisoners, Texas alone having an overall rate of imprisonment around 680 per 100,000, the highest official figure anywhere on earth, ahead of Russia (443), Spain (106), UK (96), and Germany (83).  
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