People are talking about:  The newest catchphrases from movies are Jerry Maguire’s “Show me the money” and Fran Drescher’s Beautician and the Beast retort, “Talk to the hand,” which is delivered with one arm outstretched and palm raised in a “stop” gesture.  Bill is a current R&B hit record about a wife whose husband is cheating on her—with a man.





Upscale Dining Trends:  Cigar bars, Malaysian cuisine, single-estate coffee, female chefs, and “chef’s tables”, where customers dine inside the kitchen.  The first kosher cybercafe (offering kosher sushi and free Internet access) will open in New York City this month.  Jell-O will launch a limited edition Champagne flavor later this year to celebrate its 100th anniversary.  Food & Wine.





Shame Returns:  Courts in NY and Texas have ordered drunk drivers to display brightly colored “DUI” bumper stickers.  In Tennessee, burglars must permit their victims to enter their homes and help themselves.  In Hoboken, N.J., people convicted of public urination must sweep city streets.  And Kansas City cable TV now  broadcasts photos of men convicted of soliciting prostitutes.





Color Watch:  Dark tones have been replaced by a “multi-bright aesthetic”.  Greens are diminishing in influence while blue and purple remain strong.  The new earthtone is clear yellow.  We’ll also see many reddish tones, but not primary red.  Black will be transformed into charcoal, dark brown, or dark crimson.  Color will continue to be used as backgrounds in fashion and print design, while pattern-on-pattern will become more popular. Keep an eye on children’s flourescent fashion colors as they are directional for the future. Color Association Of The USA.


Virtual Signage:  U.S. Broadcasters are now inserting stadium signs and logos electronically.  As many as six Major League Baseball teams may employ the technology during the 1997 season.  The first national broadcasts with com-mercial virtual signage have taken place in the past five months, with Prime Network showing tennis that featured on-court virtual graphics from Toshiba, Lexus, and Corel.  Brandweek.





The American Mood—Self-Reliance:   In the past year or so, research companies like Yankelovich, which monitors social change, and Roper, which tracks what consumers are thinking, doing, and buying, have begun talking about a new mood among consumers.  Yankelovich calls it the “rise of the possibility agenda” and feels it’s all about wanting to trust again.  Roper sees Americans focusing on the local and personal, and feeling more empowered and positive as a result.





What seems to be driving this new mood, apart from the upturn in the economy, is the assimilation of self-reliance into the consumer’s behavior.  It emerged as a key value in the mid 1990s when Americans were pushed out of the comfortable nest of stable jobs with pensions, affordable college tuition for their kids and health insurance they could count on.  Americans’ response is to take as much control as possible into our own hands, whether its running our own business, managing our own retirement funds, using voice mail instead of secretaries, and testing ourselves for pregnancy, or even HIV.





Self-reliance is the value behind the new focus on the personal and the local—


We Americans feel we can exert more control over what’s close to us.  Report from Saatchi & Saatchi Advertising.
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