People are talking about:  This month marks the 30th anniversary of San Francisco’s “Summer of Love”.  NBC-TV’s hit ER will premiere next season with a live show.  Died:  Cigarette spokesmammal Joe Camel, 9.  





Fashion Notes:  Mixing security with style, rappers are wearing bulletproof mink coats, Kevlar-coated baseball caps, and even extra-protective jockstraps.  A bulletproof Tommy Hilfinger ensemble costs about $3,000.  Seen on the street:  Bold vertical stripes on the sides of both slacks and dresses.  It is now illegal to wear a tie in the Texas resort area of South Padre Island.  First offenders are warned, while repeat offenders are fined and their ties confiscated and destroyed.  





Urban Dining:  Raw, San Francisco’s hippest restaurant, serves only uncooked food.  New York City’s exclusive power-broker restaurant 21 Club is now on the Internet (www.21club.com). Some trendy Chicago singles’ bars now serve free dog biscuits to encourage their customers to bring their canine com-panions.  Guests in six Hilton hotels can enjoy a virtual business breakfast by sitting at a half-table opposite a huge TV screen that projects the images of colleagues eating breakfast in a different city, while waiters in both cities serve the same dish at the exact same time.





Auto News:  For the first time since 1981, the average car costs less than half a year’s pretax income for the average American family.  The Chrysler postal Jeep, an American icon for 30 years, will be slowly replaced by Ford Windstar minivans.  This fall, VW will introduce their upscale Passat sedan ($28,000) while Mercedes considers bringing their downmarket A-Class minicar ($18,000) to the US.   Beleaguered Mazda’s newest ad tagline will be “Technically speaking, a better car.”  Honda is developing an entry-level, simple-to-fly jet aircraft.  The cars that were most often stolen in the US in 1996:  #1, ‘94 Honda Accord.  #2, ‘88 Honda Accord.  #3, ‘92 Honda Accord. 





Nurses—A New Sexual Icon?:  When men were asked to identify their “favorite form of sexual role play” in a new survey by Cosmopolitan, 36% said “She’s the nurse”, while 12% said “She’s the hooker”, 12% said “I’m the cop”, 10% said “She’s the lion tamer”, and 5% said “I’m the baby.”





Adrenaline Junkies:  Sky diving, rock climbing, mountaineering, bungee jumping, whitewater rafting and other high-risk sports are all showing huge increases in participation.  The U.S. Parachute Association reports that its membership has been growing at 10% annually for two years, with the fastest growing segment in the 40-plus group. American Demographics.





Viewpoint—Business In A Digital Age:  The growing use of information tech-nologies, such as digital networks, are transforming business in four ways:  �Molecularization.  The new economy is becoming more focused on the individual and less focused on traditional mass marketing.


Disintermediation.  Middleman functions between producers and consumers are being eliminated through digital networks.


Innovation.  There will be a continual renewal of products, systems, marketing, processes, and people.


Immediacy.  Organizations will need to use information technology in order to react quickly to changes in the market.


—Don Tapscott, The Digital Economy: Promise and Peril in the Age of Networked Intelligence, 1996.
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