People are talking about:  More than 30 million people in the U.S. awoke in the middle of the night to watch the television coverage of Princess Diana’s funeral.  CNN alone had more viewers than on any day of the O.J. Simpson trial.  On a road about 10 miles north of San Francisco, a sign reads “Welcome to San Anselmo www.sanaselmo.com”.  For the third year in a row, NYC’s Fifth Avenue ranked first in a survey of the world’s most expensive retail spaces ($575/sq. ft.), followed by East 57th St., Tokyo’s Ginza, and Madison Avenue.





Little Caesars increases the size of its pizzas without raising prices.  Honda increases the size of its new Accord while maintaining its price.  Full serve premium gasoline breaks the $2.00/ gallon price level in L.A. The NY Times introduces color into its national edition.  IBM introduces ViaVoice, voice recognition technology that takes dictation at natural speaking speeds.   New Nickelodeon bubble gum starts out as green gum, then turns to viscous slime when chewed.  Faster chewing turns it back into bubble gum. 





Teen’s Top Celebrities:  A recent poll asked kids 11-17 to choose the coolest celebrities.  Tops among boys:  Tyra Banks, Nia Long, and Neve Campbell.  Girls’ favorites:  Antonio Sabato Jr., Leonardo DiCaprio, and David Schwimmer.  Kids of both genders named No Doubt, Alanis Morissette, and Smashing Pumpkins as their favorite pop stars.  Leo Burnett Adv.





Advertising News:  Entertainer Ed Sullivan, dead since 1974, stars in Mercedes’ launch of its M-Class SUV.  Since his death he has also appeared for McDonald’s and Cadbury chocolates.  Pharmacia & Upjohn will run the first-ever broadcast commercial for a female birth control drug. The average cost of producing a 30-second national TV commercial rose 6%, to $278,000.  United Airlines and Northwest Airlines distribute snacks to their passengers wrapped with Buick Regal logos.  Jim Carrey’s face is featured on stickers placed on 12 million apples to promote his video release of Liar, Liar.





New Jeans:  Limited Express introduces plastic coated jeans.  Tod Oldham and Diesel offer shiny “disco denim” woven with metallic fibers. Flared-leg jeans and bell-bottoms become a retro-fashion fad.  This month, ‘70’s icon brand Sergio Valente jeans return, now sold in upscale boutiques.





Two Bits Worth:  The U.S. Treasury has recommended minting 50 new varieties of quarters starting in 1999.  The national eagle emblem will be replaced, five states at a time, with state symbols.  Touted as “instant collectibles”, they are expected to earn the government more than $2.6 billion.  NY Times.





Life In The Slow Lane:  In 1972, the average LA freeway speed was 60 mph.  By 1980, due to crowded roadways, it was 17 mph.  In NYC, drivers now average 10 mph.  In 1900, horse-drawn carriages averaged 8 mph.  Auto News.





School Daze:  Forty-one percent of high school students have seen drugs sold in their high school, while only 12 % of high school teachers and 14% of high school principals said they had seen drugs on school grounds. Marijuana has become the most popular drug, after alcohol.  Twenty four percent of students told researchers that they could buy marijuana within an hour or less. The National Center on Addiction.


JOHO™           


Trends from USA


 





September 1997           “To be an American is a complex fate.”—Henry James          Vol. VI, No. 9











JOHO™ is published monthly by The Morgenstern Company, Inc., an international advertising creative service in Los Angeles.  © 1997 TMC, Inc. One-year US fax subscriptions are $59.95, intl. US$145.  


VOICE 310-842-7097 • FAX 310-842-9524 • INTERNET dmorgenst@aol.com











