People are talking about: The USSR’s Sputnik satellite, which began the space race with the US, was launched 40 years ago this month.  Intel and Ticketmaster team up to develop an online ticket Web site that allows buyers to see the view of the field or stage from the seats they are purchasing.  Residents of NYC’s Upper West Side are testing a plastic card that substitutes for pocket change.  It is loaded with up to $500 in cash value, which is reduced when a retailer electronically deducts the amount of purchase.  No signature is required.  The cost of a local call from a pay phone in Florida rises to $.35.  The cost of tuition, room, and board for one year at Harvard rises to $30,100.  TV’s  Home Improvement star Tim Allen will receive $1.25 million per episode next season.





Fashion News:  This season’s daytime fashions for women include 4” stiletto heels (selling out at Saks Fifth Avenue), skirts with thigh-high slits, leather dresses, tight pants, and reptile prints.  After seasons of brown, purple, pink and nude lips, intense red lips return this fall.  Lipstick shades range from a classic pure red to reds with a hint of blue or wine.  Fur, once avoided by designers, makes a comeback.  Naomi Campbell, who once posed for an anti-fur advertisement, now models sable coats for Fendi.





Crime Falls:  Property crime in the U.S. has fallen sharply since 1980, with burglary rates down by almost half.  That gives New York a lower burglary rate than London, and Los Angeles fewer burglaries than Sydney, Australia. New Zealand now has an overall crime rate equal to the US, and just as many criminals per capita.  NY Times.





Functional Foods:  Hybrid food-and-pharmaceuticals aim to promote health.  Starbucks’ Power Frappucino is fortified with protein, complex carbohydrates and vitamins.  Warner-Lambert introduces two new lozenges, one made with zinc and one with the herb echinacea.  Wall St. Journal.





Why You Can’t Find A Parking Space:  Since 1969, the vehicle population of the US has grown six times faster than the human population.  The number of cars increased 2.5 times as fast as the number of households and twice as fast as the number of drivers.  Drivers used to outnumber cars by 30%, now the two are equal.  NY Times.





Viewpoint—The Consumer Republic:  “What’s to thank for consumers’ vast and growing power?  Technology.  It’s technology that delivered alternatives in the media and on grocery shelves, thereby arming freedom of choice with real muscle.  Due to these choices, the most valuable limited resource in the Consumer Republic is nothing as tangible as oil or uranium.  It’s  the attention of consumers.





“Marketing is the religion on which the Consumer Republic is founded.  Under its regime, advertising is no longer a slave to selling.  Since marketing puts customers first, ads are free to give them pleasure, diversion or entertainment.  Advertising does not make culture merely a sideline to its real job of moving product.  Making culture is advertising’s real job.





“Every object, every service, every public space—a store, a shoe, a restaurant—is the occasion for the creation of some meaning, some experience, some pleasure that will coax these magic words from the consumer:  “It’s me.”  —Debra Goldman in Adweek.
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