People are talking about:  Madonna, Courtney Love, Barbra Streisand, Jeff Goldblum, and Donna Karan are reportedly studying kabbalah, an ancient, mystical branch of Judaism, currently one of the fastest-growing spiritual movements in Hollywood.  An ad for Bob Dylan’s new CD appears in The Wall St. Journal.  Former Chrysler chairman Lee Iacocca is now promoting electric bicycles.  Jane Fonda turns 60 in December.





Notorious, a magazine about personal relationships and sexuality aimed at both sexes, debuts this month.  Sweater, a new magazine targeted at nightclubbers is rumored to be financed by R.J. Reynolds.  Wal-Mart begins selling advertising on their 1,950 in-store television displays.  A new form of Internet advertising begins, called “interstitial”.  It inserts a marketing message into the flow of data from the Web, appearing on a computer user’s screen.  The brief message flashes on and off before the Web page arrives.





New York News:  Cineplex Odeon begins testing reserved seating at movie theaters.  Marketers (Coke, Nike) are buying advertisements attached to bicycle messengers.  Upcoming neighborhoods:  Ludlow Street on the Lower East Side and the meatpacking district east of Tenth Avenue and south of West 14th Street.  The standard martini glass at Smith & Wollensky increases from six to ten ounces.





Blue Lasers:  Xerox announces they have built a blue diode laser.  This breakthrough will transform audio, video, and data storage, as well permit computerized laser printing to match the quality of the world’s finest printing techniques.  NY Times.


Happy Thanksgiving:  About 1 in 10 Americans say they are especially thankful to be alive.  Nonwhites are more likely than whites to be thankful for living, 38 percent compared with 9 percent.  People with household incomes below $20,000/year are more than three times as likely as those with incomes of $75,000/year to say they are thankful to be alive, at 22 percent compared with 6 percent.  The Gallup Organization.





Viewpoint—Target Marketing & The Social Good:  “With the triumph of target marketing, the U.S. is experiencing a major shift in balance between society-making media and segment-making media.  





“Advertisers want to reach consumers with specific messages about how products and services tie into their personal lifestyles.  Target-minded media help them by building a magazine, radio station or cable network  that resonates with personal beliefs, creating audience segments.





“The media of the future will be far more fragmented, with hundreds of market-driven options targeted to carefully calibrated types.  Children growing up in this hyper-segmented environment might come to believe that these pictures of division reflect the real thing—at which point, they will.





“Customized media allow, even encourage, individuals to live in their own personally constructed worlds, separate from people and issues they don’t care about and don’t want to be bothered with.  They may also reinforce suspicion and alienation across groups.”  —Joseph Turnow in Breaking Up America: Advertising and the New Media World, Chicago Press, 1997.


JOHO SPECIAL HOLIDAY GIFT OFFER





There’s no better gift for your clients, your boss, or your friends than the monthly news and insights from JOHO.  





And you don’t have to wrap or mail it!





Our unprecedented holiday deal goes like this:  You give us a list of names and their fax numbers or email addresses.  





We do the rest.





Your first gift subscription is $24.99.  Your next subscriptions (sent to different fax numbers or email addresses) ordered at the same time are only $12.99.  





This is the lowest price ever offered for a subscription.





We’ll announce your gift with a sample issue and a special Holiday message. 





If you’re interested, please call David Morgenstern at 310-842-7097 or contact him by email at DMorgenst@aol.com.











Here’s what people say about JOHO…�


“It makes me king of cocktail party conversations.”  —Ad Agency Art Director





�“JOHO helps me do my job better.”  —Promotions Manager





�“It’s what I need to know but don’t have the time to find out.” �—Commercial Director








“I look forward to JOHO every month.  It’s the only good news I ever get from my fax machine.”� —Marketing Executive








“It’s a great resource for sermon topics.”  —Rabbi











Note:  Offer applies to U.S. fax numbers only.  Call for international rates.  California sales tax applies.  Please order by Dec. 20 for Christmas delivery.  All gift subscriptions will begin with the January, 1998 issue.  Offer expires 12/31/97.  Publisher reserves the right to limit quantity.
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