People are talking about:  Barbie will receive a new face and reduced bustline in 1998.  Mickey Mouse turns 69.  





Wary of offending non-Christians, religious imagery disappears from NYC store windows during this holiday season.  Barneys displays a Siamese-twin mannequin with depictions of “The Great Queens of England” (like Queen Victoria and Boy George).  Bergdorf Goodman windows feature “Legends, Goddesses, Heroines and Divas”.  While halfway across the country, the Bible Factory Outlet in Grapevine, Texas sells jewelry inscribed “WWJD” (“What Would Jesus Do?”) and “Testamint” breath mints ($.69/roll), each mint stamped with a cross and wrapped inside a Bible verse.





Ad News:  NBC-TV has already sold out of its 58 national Super Bowl commercials at an average rate of $1.3 million per :30 spot.  During the telecast,  American Express will team Jerry Seinfeld and Superman while Pontiac will feature Looney Tunes cartoon characters.  EDS tests full-motion video commercials on bank ATMs in San Diego-area 7-Elevens.  Marketers and broadcasters are now experimenting with 20-second commercial units, designed to replace current :15s and :30s.   Ford will be the exclusive sponsor of Murphy Brown’s final hour-long episode in May.  Due next year on cable TV:  The Football Channel (all football, all the time), Martial Arts Action Network, and ZDTV, an all-computer channel.			 





Beyond Pillow Mints:  San Francisco’s Nob Hill Lambourne provides free laptops for guests’ use.  Seattle’s Hotel Monaco offers guests live “pet” goldfish for their rooms.  Sheila Connors, 31, becomes the first woman “doorman” for  NYC’s landmark  Plaza Hotel.


Trucks Rule:  Americans bought more SUVs, mini-vans, and pickups than automobiles in November, the first time these “light trucks” have outsold cars.  Automakers will introduce 22 new SUVs over the next few years, including a Cadillac model next fall.  While these vehicles are only half as numerous as cars, they already produce just as much carbon dioxide.  Auto News.





Re-inventing Teen-Age Culture:  A younger generation, born after 1982, takes control of pop culture.  They have shifted toward a blend of the 1950’s and the millennium, with bright pop songs (Hanson, Backstreet Boys, and the Spice Girls), interchangeable teen-age heartthrob stars (Ryan Phillippe and Jennifer Love Hewet), and mindless, yet ironic movies (I Know What You Did Last Summer).  N.Y. Times.





Full-Time Moms:  The New Minority:   Full-time, stay-at-home mothers are no longer the majority in America, with 55% of new mothers returning to the labor force within 12 months of giving birth.  In 1976, the comparable figure was only 36%.  Among college educated women 30 to 44 years old, more than 77% choose to juggle motherhood and an outside job.  U.S. Census Bureau. 





The Price Of Heaven:  According to a survey among the richest 1 percent of Americans, men would be willing to pay, on average, $1 million to purchase a spot in heaven, while women would pay just $313,000.  These wealthy men would also pay $636,000 for “true love”, while their female counterparts would pay only $$272,000.  “Eternal youth” is worth far more to men ($447,000), than to women ($91,000).  Worth.





JOHO thanks you for your support in 1997 and wishes you a happy, healthy New Year! 


The Best of JOHO, 1997:    





The newest catchphrases from movies are Jerry Maguire’s “Show me the money” and Fran Drescher’s Beautician and the Beast retort, “Talk to the hand,” which is delivered with one arm outstretched and palm raised in a “stop” gesture.  





Gun-control advocate and ice cream maker Ben & Jerry’s hires new CEO Perry D. Odak from US Repeating Arms, the maker of Winchester rifles.  Checkers, the cocker spaniel featured in Richard Nixon’s comeback speech in 1952, was reburied this fall on the grounds of the Nixon Library near the graves of the late president and his wife.  Hillary Clinton and Michael Jackson have appeared in public wearing bindis (an Indian marriage symbol) on their foreheads.  Liv Tyler, Demi Moore, Prince (and wife Mayte) have been seen wearing henna-based Indian temporary tattoos called mehndi ($5-$500 each) on their ankles and hands.  Died:  Cigarette spokesmammal Joe Camel, 9.





Raw, San Francisco’s hippest restaurant, serves only uncooked food.  Some Chicago singles’ bars now serve free dog biscuits to encourage their customers to bring their canine companions.  A NYC restaurant, La Nouvelle Justine, dresses waiters in dog collars and outfits waitresses with whips.  Guests in six Hilton Hotels can enjoy a virtual business breakfast by sitting at a half-table opposite a huge TV screen that projects the images of colleagues eating breakfast in a different city, while waiters in both cities serve the same dish at the exact same time.





Honda is developing an entry-level, simple-to-fly jet aircraft.  Surge, Coca-Cola’s high caffeine soda, has been banned by a Little Rock, Ark. school.   Door-to-door Avon saleswomen now sell a new line of Barbie cosmetics. 





The ‘50’s Return:  Martinis, steaks, Kelly handbags, retro swimsuits, and debutante balls become fashionable again.  NYC’s power-dining “21” club reopens after renovation.  NY Times.





Army Robots:  Over the past five years, the Army’s size has been cut by 35 percent.  Robots will allow the Army to dominate more turf with fewer soldiers. Textron’s Raptor System uses seismic and acoustic sensors to detect and track a target.  It then will launch either explosives or non-lethal aerial spray super-glue to stop enemy troops or harmonic sound waves that disorient soldiers.  Full  production is scheduled to begin in 1998.  Defense News.





Nurses—A New Sexual Symbol?:  When men were asked to identify their “favorite form of sexual role play” in a new survey by Cosmopolitan, 36% said “She’s the nurse”, while 12% said “She’s the hooker”, 12% said “I’m the cop”, 10% said “She’s the lion tamer”, and 5% said “I’m the baby.”





Trendy Tikis:  Those 1950’s-retro “Polynesian Pop” icons have been seen in ads for Sony audio products, Ocean Spray drinks, Levi’s Silvertabs, Pontiac, and for various liqueurs.  They also appear on TV (Kramer’s apartment on Seinfeld has one, as does Mulder’s office on X-Files), movies (Mars Attacks, Swingers, The People vs. Larry Flynt), and music (tikis are found on every Chris Isaac album cover since the 1980’s).  New tiki-themed bars include the Lava Lounge in Hollywood and San Francisco’s LiLo.  In Stow, Ohio, a tiki-themed McDonald’s features an indoor rainforest and exotic birds.  Brandweek.
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