People are talking about:  President Bill Clinton installs a hot tub in the White House.  Singer Billy Joel is the first individual to use a trademark symbol by his name in music catalogs.  Died: Accountant Walter E. Diemer, 93, inventor of bubble gum.  Actress Mae Questel, 89, the cartoon voice of Betty Boop and Olive Oyl.  There will be three “Friday the 13’s” in 1998:  February, March, and November.





New Products:  Smith & Wesson, famous for their handguns, introduces a line of police bicycles.  Clarion introduces a voice-controlled radio/CD player for cars.  Teletubbies, a British TV show for 1 and 2-year-olds, premieres on PBS in April.  Pepsi tests Storm, a lemon-lime caffeinated beverage.  Starbucks begins selling “after-coffee mints” ($1.95/100). Colgate introduces germ-fighting Total toothpaste with a $100 million ad budget.  McDonald’s tests an oversized, oval Big Xtra burger with 20% more beef than Burger King’s Whopper. After being reformulated seven years ago, 85-year old Oreo cookies have been certified as kosher this month. GottaGo is a small electronic device which simulates a call-waiting beep so that you can quickly end a phone conversation.





The Pink Panther Returns:  MGM’s 35-year old film and TV icon will be repositioned as a retro-hipster for teens, tweens, and Gen-Xers.  A new live-action feature is planned for 1999, followed by a full-length animated movie the next year.  The MGM Grand in Las Vegas will showcase licensed merchandise in a freestanding Pink Panther store, including martini glasses, Fossil watches, and luxury bath products.  Brandweek.


Special Military Units:  Elite Marine Corps and Army units, trained to respond to germ and poison gas attacks, have recently started showing up beside traditional law enforcement at some major national events, including Presidential inaugurations, summit meetings, and major sporting events.  Washington Post. 





Today’s College Freshmen:  In a nationwide survey taken at the start of the 1997 fall semester, 74.9% of first-year undergraduates said becoming “well off” is the essential goal of their education while 40.8% said developing a “philosophy of life” was a priority.  In 1968, the numbers were reversed, with 40.8% selecting financial security and 82.5% citing developing a philosophy.  Higher Education Research Institute.





Viewpoint—Branding In The Global Village:  “We have finally seen what happens when information technology permeates the whole world.  A village is stable; everyone knows his or her role.  What’s happened is that everything has become more fluid.  





“In the new environment, executives change jobs as frequently as do migrant laborers.  Corporations are transnational, merging and splitting like slime molds.  An environment of fluidity demands new values. 





“With so little permanence in human relationships, abstractions like a brand name have become the only constants.  The fluidity of people has resulted in brands being deified.”  


	            —Jaron Lanier, Wired.





Note:  JOHO will publish a combined August-September issue in 1998.  Paid subscriptions will be extended one month. 
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