People are talking about:  A flood of Monica Lewinsky T-shirts, wigs, berets, and sex toys is about to hit stores.  Some Hawaiian natives now worship singer Willie Nelson as the reincarnation of an ancient king.  A Gap commercial uses  Bob Dylan’s ‘70’s anthem “Forever Young” to sell children’s clothing.  Gonzo journalist Hunter S. Thompson  will launch a weekly newspaper called Swine.  Direct-marketer America Remembers offers a Winchester rifle decorated with a golden image of Elvis Presley, circa 1952.  





Died: Joseph Sobek, 79, the inventor of racquetball.  Edwin John Shoemaker, 90, designer of the first La-Z-Boy reclining chair in 1928.  Athelstan Spilhaus, 86, who designed the weather balloon that crashed in Roswell, NM, in 1947, sparking UFO conspiracy theories.





New -Age Sodas:  Sometimes called functional or nutriceutical drinks,  these herbally-enhanced beverages reach $100 million annual sales in the US.  They include Wisdom, an orange-mango herbal drink that contains St. Johnswort, an herbal antidepressant, plus ginkgo leaves and “guto kola” nuts.  Tribal Tonics’ (Their slogan: “One Tribe, One Vibe”) Relaxation Cocktail blends kava, hawthorn berry and chamomile.  Beverage Marketing. 





New-Age Scents:  “Single note” fragrances of natural scents by Demeter Fragrances are big sellers in specialty stores.  Most popular:  Dirt cologne (which smells like potting soil), Carrot, Mint Chocolate, Tomato, Cucumber, and Tiramasu.  In development:  Gasoline, Sweat, Creme Brulee and the scent of newborn puppies.  Wall St. Journal.





More Commercial Clutter:  The four broadcast networks added 1,133 more commercial and promotional units to prime time in the first 10 weeks of the ‘97-’98 season, after adding more than 2,100 units in the ‘96-’97 season.  ABC-TV averages almost ten 30-second units per prime time half-hour.  Brandweek.





Play (Sponsored) Ball!  The Arizona Diamondbacks, a new National League expansion team in Phoenix, plays in the BankOne Ballpark.  The home team’s field positions are sponsored by Little Caesars pizza.  Their starting lineup is sponsored by US West.  An entire level of the stadium has been designated as the Infiniti Diamond Level, where three Infiniti vehicles are on display.  The video screen also runs commercials during breaks in the game.  NY Times.





What’s “In”?  A new survey discovers that 76% of Americans say it’s “being smart.”  Blue jeans were cited by 86%, the Internet by 83%, female athletes by 77%, gourmet coffee by 75%, and “kids” by 74%.  Motorcycles were mentioned by 54%, the supernatural by 58%, khaki pants by 47%, cigars by 47%, and marijuana by 42%.  Roper/Starch. 





Viewpoint—The Age of Disconnection:  “The 90’s has its own very specific version of existentialism, but instead of ‘no meaning’ it is now ‘no connection’.  Unlike post-W.W.II existentialism—where a person feels to be in a world where there is no meaning—what you have now is a world where people are searching for connections.  





There’s a feeling of disconnection from all the old things people were born feeling they were supposed to be connected to, like the church, God, school, and parents.  In the larger way, that search to find what we’re connected to is a search to find how to get to the next century.”—Ingrid Sischy, Interview.
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