People are talking about:  President Bill Clinton and the first three officials in the line of succession, V.P. Al Gore, Speaker Newt Gingrich, and Senate President pro tem Strom Thurmond, are all Southern Baptists.  So are Trent Lott, Senate majority leader, Tom deLay, House majority leader, and Richard Gephart, House minority leader.  Southern Baptists have been in the news recently for boycotting Disney, proselytizing Jews, and declaring that women should submit to their husbands.�


Leonardo DiCaprio’s next movie will be a Woody Allen comedy called Celebrity.  Tom Hanks will star in a film about email correspondents called You’ve Got Mail.  Eddie Murphy will play a superintendent of a housing project in Fox-TV’s adult cartoon, The PJ’s.  Died:  copywriter Shirley Polykoff, 90, the author of “Does she…or doesn’t she?”, an advertising slogan for Clairol that became a national catch phrase in 1956.





The Gap launches Gap To Go, allowing NYC customers to fax their orders.  Clothes are delivered by messenger within hours ($13/delivery).  Xerox introduces Books On Time, which connects publishers’ Internet sites with Xerox’s digital printers, allowing readers to order a book online and have it printed immediately.  Cybermeals (www.cybermeals.com) now delivers from 25,000 local restaurants.





Recognizing the growing role that commercials play in popular culture, TV Guide magazine inaugurates regular coverage of TV advertising.  KKTR-AM in Los Angeles begins broadcasting 100% traffic reports.  Allure magazine’s September issue will feature actual cosmetic samples (Estée Lauder, Revlon and Prescriptives) attached to the articles that mention the products. 





Auto News:  German-owned DaimlerChrysler AG now owns Jeep, the descendant of the U.S. military vehicle that helped defeat Germany’s Nazi government in W.W.II.  Porsche will introduce an oversize luxury SUV in 2002 (est. cost $85,000).  GM is planning to place its logo on a new 260-foot tower atop the 70-story Westin Hotel, the highest structure in Detroit.  Catalog merchant J.C. Whitney offers a five-cup coffee maker, a 48-oz. blender, a fan, and a Coleman cooler as accessories for automobile cigarette lighter ports.





Street Fashion:  Fitted fleece jackets with high zip-up collars, jumpsuits made out of bullet-proof Kevlar, and heavy nylon cargo pants are what designers are calling “protective day wear”.  Must-have accessory:  a bright red messenger bag that slings over one shoulder and fastens with Velcro. Vogue. 





Prom Season Arrives:  Almost half of girls attend their prom without a “real” date, choosing instead to go with a group of friends.  Of those bringing a date, one-half of the girls did the asking.  The average prom dress costs $150 and takes nine weeks to find.  Nearly thirty percent of the girls who will attend a prom said they were more likely to have sex on prom night, while 22.6% said they expect to drink more than they would at an ordinary party. Teen Magazine.





Networks Decline:  On a typical night, less than 30 percent of Americans 18ñ49 are watching network television.  About as many people watched Whoís the Boss? in the 1980s as watched Seinfeld this past year.  Newsweek.
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