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People are talking about:  Singer Garth Brooks will broadcast a live concert to 2,390 Wal Mart stores on Nov. 17.  Robert De Niro will play “Fearless Leader” in a live-action Rocky and Bullwinkle movie.  Moose and squirrel will appear as cartoons.  Donald Trump is building the tallest residential building in the world across the street from United Nations Headquarters in NYC.  Died:  Bob Kane, 83, who created Batman when he was 18 years old.

New Products:  Miller Brewing and Budweiser test beer in plastic bottles. Lorillard is testing a non-menthol version of its popular Newport cigarette, using a red package to compete with category leader Marlboro.  Brooks Brothers now sells fine wines through the mail.  Starbucks tests all-day light meal service in Seattle.  Gap opens Gap Body stores in Chicago, offering Victoria’s Secret-style intimate apparel.  Gillette’s Oral B introduces the most expensive mass-market toothbrush ($4.99) called Cross Action.  Broccolini (broccoli crossed with Chinese kale) is the trendy vegetable of the moment. 

Ad News:  Cendant Corporation’s Welcome Wagon, founded in 1928, discontinues home visits by replacing its 2,200 representatives with direct marketing through the mail.  P&G’s Tide and Downy permanently imprint an ad inside the lids of new GE washing machines.  They claim that the average household will see the ad 4,368 times over the planned 12-year life of the machine.  Fox will inaugurate the Boyz and the Girlz cable TV channels next year.  Homer Simpson receives a brain transplant in a new commercial for Intel.  The U.S. Army introduces a new campaign to revitalize its lagging recruitment with the slogan:  “Are you ready to make real noise?”

Inventing the Future:  Xerox is working on “electric paper” called Gyricon, a fabric-like, flexible material that can display digital text.  Lockheed Martin’s experimental X-33 rocket ship will take off next year from California and land in Montana in less than 25 minutes— flying entirely by remote control.  It is expected to lead to a fully reusable spaceship called VentureStar that could replace the costly, outdated shuttle.  Citing poor usage, Citibank and Chase end their test of electronic cash “smart cards” in NYC (see JOHO, Oct. 1997). 

What’s In?:  Jeans, the Internet, female athletes, gourmet coffee, kids, alternative medicine, ethnic food, angels and volunteerism are the top rankings by Americans today.  NY Times.

The “Smart” Gun:  Next year, Colt will introduce a 9-millimenter semiautomatic pistol that fires only when it receives a radio signal from a special wristband worn by its authorized owner.  New Jersey and Maryland are considering legislation requiring “recognition technology” in guns sold there. 

Professional Arena Rugby:  America’s newest professional sport will begin league play next year after its August debut in Dallas.  The full-contact action is fast-paced and violent; halftime is a rock concert; its scantily clad cheerleaders don’t bother with leading cheers.  Franchises have been sold in LA, San Diego, Houston, Chicago, and Dallas.  POV.

Sure, You Can Trust Me:  A new survey finds only 6 percent of Americans say they have confidence in what corporations tell them while 5 percent have confidence in advertising.  Four percent say they have confidence in car salespeople.  Yankelovich Reports.
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