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People are talking about:  Upcoming movie weepers:   Val Kilmer will star as a blind guy (MGM’s At First Sight), Helena Bonham Carter will suffer Lou Gherig’s disease (Fine Line’s Theory of Flight),  and Juliette Lewis and Giovani Ribisi will play mentally and physically disabled youngsters (Touchstone’s The Other Sister). Gwyneth Paltro, Madonna, Sarah Ferguson, Jewel, Julianne Moore and many other actresses and singers have all switched to long, flat, straight hair. Barbie celebrates her 40th birthday this year as Harley Davidson Barbie and WNBA Barbie.

This April, Media One will test digital set-top boxes that gives the cable TV company access to subscriber’s minute-by-minute viewing habits.  Houghton Mifflin’s new fifth-grade history book, Build Our Nation, devotes 332 words to the Depression—and 339 words to the baseball career of Cal Ripken, Jr.  In February, Morse code will be dropped as the official communication channel at sea as on-board satellite systems become a legal requirement.  “Jose” is now the favorite name for boys in California and Texas.  “Michael” is number one nationally.  The latest edition of the Boy Scout Handbook includes rules of behavior for sex.

The NBA Boutique in NYC offers a Waterford crystal vase engraved with an image of Larry Bird ($8,000).  Rolex  introduces a solid platinum watch that is finished to look like stainless steel— “so subtle that it doesn’t draw attention to itself” reads the ad copy.   GM licenses the Franklin Mint to sell models of the 1930 Cadillac Imperial Sedan owned by mobster Al Capone.  The cover of the 1999 Burpee seed catalog features a bright-red sweet corn, the first new sweet-corn color in over 100 years.  

Today’s Job Interview:  This is how The Gartner Group, a high-tech consulting firm, recruits new employees:  Initial contact is done through email.  A series of phone interviewers screens promising candidates, eliminating 99.5% of them.  Should the candidate pass, he or she is invited to the company for a “group presentation”.  After arriving, he or she is given two hours to prepare a research report and email the report to the evaluation team.  The candidate then meets the team in a conference room and has 10 minutes to give an overview of the report, after which time the evaluation team jumps in with a high-pressure group grilling.  The candidate is then escorted to a private area, a decision is made by the team, and the candidate is informed immediately. Interactive Week.
The Family Hour:  Recent network TV shows aired at 8:00 PM included Dawson’s Creek, where teenage girls snickered about the title character “jerkin’ his gherkin”; Mad About You, where the lead character took Viagra and then hobbled around Manhattan with an erection; and The Nanny, where the title character joined her husband in the bathroom and prevented him from urinating.   Media experts blame increasing vulgarity on competition with cable television.  Advertising Age.
1999—A World Perspective:  This year, data traffic will overtake voice on the majority of the world’s communication networks.  Some time in June, the United Nations will announce the birth of the baby who will take the world’s population past 6 billion.  (In 1940, there were only two billion people on earth).  Australia will vote to get rid of its monarch, Germany will change its capital, a new Palestinian state may be born, and China will celebrate 50 years of communism.  The Economist.
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