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People are talking about:  Jay Leno begins writing a column for Popular Mechanics about restoring vintage cars.  O.J. Simpson’s confiscated football memorabilia will be auctioned off over the Internet.  Televangelist Rev. Jerry Falwell announces that the Antichrist (likely to be currently present on earth) is Jewish and that the preschool TV Teletubby named Tinky Winky is gay.

Nike will introduce “precision technology” golf balls ($25-$45/doz.).  Wrigley’s launches Everest, a powerful mint gum, to compete with Kraft’s Altoids mints.  McDonald’s will launch McFlurry, a blend of vanilla ice cream and candy bits.  KFC becomes the first fast-food franchise in Syria. Starbucks will open a café in Kuwait.  P&G unveils Jakada Iced Mocha Refresher, a blended bottled coffee to compete with Starbucks’ Frappuccino.  Canandaigua Brands’ rolls out Arbor Mist, a new fruit-flavored, carbonated wine.  Gallo follows with a competing line called Wild Vines.  Casio introduces a wristwatch ($600) that communicates with satellites and displays longitude and latitude.  The U.S. military is developing microplanes:  Six inches long, weighing 3 ounces, and equipped with tiny cameras, they will fly like insects to spy on enemy positions.
A Kid’s Life:  Children in Washington, D.C., are being killed for their Eddie Bauer down parkas.  Callers to LA’s Fairfax High School hear a recording that offers information in English, Spanish, Russian, and Korean.  This year, Texas will distribute electronic books and laptop computers to thousands of high-school students in place of textbooks.  In Fargo, N.D., unemployment is so low (less than 1%) that fast-food restaurants pay signing bonuses to anyone who works 90 days.  

Blue Anew:  The next color trend to appear in clothes, cars and other consumer products will be blue, replacing the popular yellow and green hues of recent past.  The use of blue, which once appeared on 25% of consumer products, has fallen to below 8%.  Besides the comeback of blue, other new colors expected to appear include Apache Red, Sea Grass Yellow, Toffee Brown, and Cherry Fudge (a full-bodied red with a hint of brown).  

Color Marketing Group.
Nasty Advertising:  In a TV campaign for Outpost.com, gerbils are shot from a cannon and a high-school marching band is attacked by “ravenous wolves”.  A spot for Excite shows a guy sitting on a bus who suddenly yanks his underwear out of his pants leg.  SmartBeep’s new commercial features a woman on a date who produces a loud explosion of intestinal gas.  Advertising Age. 

Faux Fame:  Tinseltown, a new theme park/restaurant in Anaheim, Ca., lets their customers pretend to be famous while they eat.  For $45 per person (drinks extra), guests walk down a red carpet while “paparazzi” set off flashbulbs, “news” crews conduct interviews, and teenagers ask for autographs.  Inside, guests are videotaped and edited into famous movie scenes, leading to the evening’s climax where “acting” awards are given out to the diners.  NY Times.

Pre-Marital Sex Revisited:  In 1972, only 10.4% of 18-24-year-olds believed is was “always wrong” to have sex before marriage.  Last year, 23.3% said so.  What about their parents?  Back in 1972, only 19.1% of 45-to-54-year-olds believed it was okay to have sex before marriage.  Last year, that number grew to 48.5%. American Demographics.
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