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People are talking about:   The last year in which neither a Dole nor a Bush has appeared on the Republican presidential ticket was 1972.   Died: Clifton Fadiman, 95, radio personality, author, and founder of the Book-of-the Month Club.  Waldo Semon, 100, the inventor of vinyl.  Aubrey Keel, 97, the last living Morse Code telegrapher for the Associated Press.  Movie special effects wizard John Stears, 64, who created James Bond’s lethal Aston Martin, Jedi Knights’ light sabers and R2-D2. 

The Who Sell Out:  Gateway runs commercials featuring the song “Who Are You” by the Who.  Dell is running commercials that feature the song “Magic Bus” by the Who.  Nissan is running commercials featuring the song “Won’t Get Fooled Again” by the Who.

Summer Trends:  For men:  bachelor showers (tools, bar).  For women:  bra-strap headbands (Gap, The Limited $5/each); breast implants as a high school graduation gift.

Our Gilded Age, Part I:   In the first six months of 1999, 162 homes sold for more than $2.5 million.  Not nationwide.  Not statewide.  Not even citywide.  These purchases were all made in West Los Angeles. —LA Times.  The number of US millionaires has doubled to 3.1 million in the past  decade, and the number of households with an annual income of more  than $100,000 and a net worth exceeding $500,000 is now nearly 17 million, seven million more than in 1990. —USA Today.  The average American spends $1,508/year on clothes, while the average inner-city African-American spends $2,440.  —Harpers.

Our Gilded Age, Part II:   The number of extremely poor Americans, living on less than $6,750 a year for a family of three, rose to 14.6 million people in 1997 from 13.9 million in 1995.  Among families headed by single mothers, the poorest 10% actually lost 15.2% of their income over the same two years.  NY Times.

Biocomputers:  Researchers at the Georgia Institute of Technology have joined two neurons from leeches and linked them to a personal computer, which sent signals to each cell and correctly extracted the answer to a simple addition problem.  The program that links the neurons and the PC, dubbed “wetware,” is based on chaos theory, using the results to tune the neurons and alter the way they communicate.  Business Week.
Viewpoint—The Future of Generalists: “Anthropologists have identified a number of characteristics that seem

common to most non-technological societies past and present.  These societies tend to value practical rather than abstract knowledge; their ‘primitive’ rituals are part of the regular day-to-day realities of life.  The groups tend not to support specialists other than the shaman; every  member of the group can to some extent do every task, and all share the responsibility for all others.  Principally, the ‘primitive’ takes a holist

view of life that examines all social decisions for their effect on the

community and the environment.


“These social values may fit well in the webbed communities of the mid-twenty-first century because they are more appropriate to small, relatively simple social structures that up to now had seemed to be disappearing. 

“For such communities, the most valuable skills would be generalist rather than specialist.  They would prize the ability to connect, to think imaginatively, to understand how data are related, to see patterns in machine-generated innovation, and to assess its social effect before releasing it on society”.—From The Axemaker's Gift: A Double-Edged History of Human Culture, by James Burke & Robert Ornstein" (1995).

Reminder:   JOHO will publish a combined August-September issue next month.
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