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People are talking about:  The Internet turns 30. The alkaline battery turns 40. Bruce Springsteen and Twiggy turn 50.
The Yale Club in NYC becomes the first Ivy League bastion to eliminate its jacket-and-tie dress code on Fridays and weekends.  Bettors at the LoneStar Park racetrack in Grand Prairie, Texas, now can place their wagers at four-lane, drive-through betting windows.  El Cenizo, Texas now requires all government business to be conducted in Spanish.  The Indianapolis Colts become the first team in the NFL to start its own Congressional lobbying PAC.  NYC’s Village Voice newspaper adds a new biweekly column called “Pucker Up”— about anal sex.  
American Express launches a blue “smart” credit card designed for secure Internet transactions.  Frigidaire introduces a refrigerator equipped with a barcode scanner and touch screen, enabling consumers to purchase groceries, pay bills, and send email.  Bank United in Texas equips ATMs to identify customers based upon their iris patterns.   Burger King customers in Hartford, Conn., who buy “value meals”, receive 15 minutes of free Web surfing at Internet terminals.  McDonald’s is testing a self-serve ordering system through electronic kiosks located inside their restaurants.  Ford eliminates paper press kits for its new vehicles, now publishing them only on the Web.

Product Updates:  Following their politically correct renaming of the “flesh” crayon (now called “peach”), Crayola is renaming “indian red”, because it offends American Indians.  The color was originally named after a reddish-brown pigment found near India.  It’s now called "chestnut".  Consumers will vote whether pineapple-flavored Life Savers candies will be replaced by watermelon or strawberry. The original five-flavor lineup has been in place since 1935.  After 102 years, Campbells redesigns its canned soup labels.  Bayer removes the cotton stuffed in its aspirin bottles since 1910.

Back To School, 1999:  At Seattle’s DigiPen Institute of Technology, a college sponsored by Nintendo, students learn nothing but video-game programming.  The best students drop out and take high paying jobs with game manufacturers. Berkeley, Ca. school cafeterias become the first in the US to offer 100% organic meals.  New Jersey’s Seton Hall University outfits all incoming freshmen with their own networked IBM 380 ThinkPads.  According to the NCAA, only 33% of black male basketball players who entered college as freshmen in 1992 received degrees within six years.

Commercial Clutter:  The Aug. 29 episode of the ABC-TV surprise hit, “Who Wants to Be a Millionaire?”, was the highest-rated episode of any program broadcast that week, seen by 22.4 million US viewers.  At one point in the show, commercials ran for 8 minutes within a single 10 minute period.  Ratings were unaffected.  In fact, for the first six months of the year, ABC averaged 10 minutes and 12 seconds of national commercials an hour, the first time a network has broken the 10 minute barrier on a sustained basis.  Ad Age.
Teenage Fashion Trends:  For guys:  dark denim jeans, bucket hats, hooded sweatshirts, fleece vests, cargo pants with lots of pockets, smaller logos on clothing, anything red.  For girls:  baseball shirts, flannel shoes, Hawaiian-style printed shirts with leaf, taxi, and penguin designs, drawstring and cargo pants, knee-length skirts, cuffed jeans, anything red.  LA Times, NY Times.
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