JOHO™           
Trends from USA
Oct. 1999              “To be an American is a complex fate.”—Henry James              Vol. VIII, No. 9


People are talking about:   Crosby, Stills, Nash & Young announce their first reunion tour in 25 years.  Steven Spielberg will produce an NBC-TV drama series about the US Marine Corps, called “Semper Fi”, to air in 2000.  It will chronicle the lives of young Marines from their entrance into boot camp through their involvement in a series of military actions.  Shock-rocker Marilyn Manson’s new music video is a re-enactment of the John F. Kennedy assassination, with Manson as the blood-spattered president and his girlfriend as Jackie O.

Captivate Network, Inc., has begun to install flat-panel screens in high-rise elevators around the country, showing weather, traffic, sports and stock updates—and advertising.  FillBoard has installed more than 300,000 “hand-held outdoor” ads on self-serve gasoline nozzles.  Netpulse delivers broadband video informercials and interactive ads to exercise bikes at health clubs.  P&G tests oversized Tide-logoed napkin dispensers in local pizza shops. Huntington Beach, Ca., agrees to make Coca-Cola the city’s official beverage.

According to media magazine Brill’s Content, an unidentified major cable network is negotiating to air “Bare Essentials News”—a nightly national news program featuring anchors in bathing suits.  The going rate for a 30-second Super Bowl commercial in January 2000 is nearly $2 million, compared to a high of $1.6 million for l999’s game.  The Neiman Marcus Christmas catalog offers a piece of ecologically endangered land to be named for a loved one and protected from development ($200,000) and a customized business version of a Boeing 737 airliner  ($40,250,000).  The Company Store catalog offers a king-size eiderdown pillow ($2,300).

Happy Halloween:  Each American will spend an average of $98 on Halloween, up from $81 spent last year, making this holiday second only to Christmas in spending.  About 85% of consumers will decorate their homes in Halloween or fall themes this year, while giving away or consuming $1.8 billion worth of candy.  Top selling costumes:  Pokemon  characters for kids, Austin Powers characters for adults.  Ad Age.

What’s New in Body-Art?   1) Cloudy-white “ghost” tattoos—unlined designs filled with white ink—that will eventually fade.  2) Permanent body modification (“bod-mod”) in which participants mutilate themselves by searing their skin and splitting their tongues.  Gear, Time.

Virtual Assistants:  Using the Internet, fax, and other high-tech services, an administrative assistant located in a far-away city handles scheduling, does research, makes travel arrangements, shops, pays bills, and even plans social events for small or home-based businesses.  www.assistu.com.


Pay Gap Explodes:  In 1980, top US executives earned 42 times the pay of average workers.  Last year, the ratio grew to 419 to 1.  Washington Post. 

Americans Love Cars:  A new survey finds 55% of men and 45% of women talk to their cars.  22% have begged a car to keep going when they feared it was running out of gas.  14% have given their car a nickname (Betsy/Old Betsy is the most popular, followed by Big Red, Old Blue, and Nellie).  26% verbally thank their car “for a job well done”.  Among owners of a car that’s 3 or more years old, 38% say “they pamper their car more than they do themselves”, and 25% of Americans think of their car “as a member of the family.”  Adweek.
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