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People are talking about:  Died:  Joseph Heller, 76, author of Catch-22; TV game-show host Gene Rayburn, 81; Chewbacca, the lovable Star Wars Wookiee, in a George Lucas-approved novel; Hazel Frederick, 91, a Minneapolis woman famous for looking confused at Mary Tyler Moore tossing her hat during her TV show opening. 

A Newsweek article reveals that 18 percent of Americans expect the world to end during their lifetime. U.S. House Majority Whip Tom DeLay has a plaque in his office that reads, “This could be the day.”  Hollywood talent agencies now offer “conscience management,” helping their celebrity clients to pick philanthropic causes that boost their image and ego.  

The U.S. has given automakers permission to develop alternatives to the traditional PRNDL shift lever, opening the way to gear shifting via keypad, joystick, or push-buttons.  Vietnam is planning a $20 million ad campaign to attract tourism.  A Santa Monica company bought the rights to the Internet address www.business.com for a record $7.5 million.  After selling their flagship store on NYC’s Fifth Avenue 15 years ago to a Japanese company, Tiffany has bought it back for $94 million.  Close to a dozen dot-com companies have purchased commercial time for the Super Bowl on Jan. 30.

Workplace Religion:  There are 10,000 workplace prayer groups, and the Dalai Lama’s Ethics for the New Millennium is a business best seller.  Marketplace Ministries provides workplace chaplains to firms such as Taco Bell franchises, because studies show that spiritual programs increase productivity and reduce turnover.  Business Week.

Capital Punishment:  1999 has already seen the largest number of executions in the U.S. since 1954-—76 people put to death. However, between 1930 and 1967, the U.S. averaged more than 100 executions each year.  NY Times.

In and Out:  Trendy stores report mica lampshades, fake-suede pillows, fireplace candelabras, tabletop fountains, and big Tuscan urns are popular this season.  Beaded lampshades, African masks, and big wicker baskets are on clearance tables. Wall St. Journal.

Heads Up:  Decapitations are featured in recent movies and TV shows, including The 13th Warrior, The Messenger, Crazy in Alabama, South Park, Princess Mononoke, The Practice, and Sleepy Hollow.  Entertainment  Weekly.
Viewpoint—The End of Portals: Internet portals we know today will probably not exist 12 months from now, thanks to the  appearance of true Internet-based, one-to-one communication.  Consumer “infomediaries” are third-party search engines collecting data about its users and acting on the user’s behalf to gain benefits on the Internet.  This technology can capture and handle the tons of data necessary to create true one-to-one communication.  PrivaSeek.com is one of the better known services. It will not only buy your next flight to LA, but also know, over time, what class you prefer, what hotel you normally use, the name of your favorite restaurant and pre-order your  duty-free items before you even ask.  It's called predictable modeling—a technology that will become key in all Internet-based communications very soon. —Martin Lindstrom, Slate.
JOHO thanks you for your support in 1999 and wishes you a happy, healthy New Year!
The Best of JOHO, 1999:
Bruce Springsteen and Twiggy turn 50. Rapper Sean “Puffy” Combs plans a line of frozen foods, including condiments and juices. In the first week of June, two Arizona men and one North Carolina woman legally changed their names to Obi-Wan Kenobi. Sergei Krushchev, son of the ‘60s Soviet leader, received U.S. Citizenship. The last year in which neither a Dole nor a Bush has appeared on the Republican presidential ticket was 1972.

US West launches their “No Solicitation” service ($6.95/mo) that automatically rejects telemarketing calls.  LA’s Pursuit Watch Network ($9.99/3 mo.) will page subscribers whenever a television helicopter is broadcasting a live freeway police chase.  Dallas-based White Light introduces a new line of painted coffins.  Designs include a colorful sunset, a golf-themed “Fairway to Heaven”, and a brown parcel stamped “Return To Sender”.  Houghton Mifflin’s new fifth-grade history book, Build Our Nation, devotes 332 words to the Depression—and 339 words to the baseball career of Cal Ripken, Jr.  
A carton of Marlboro cigarettes now costs $33 in LA, a first run movie ticket costs $9.50 in NYC, and a single shot of Bowmore 40 scotch costs $980.00 at Manhattan’s Hole in One Bar.  The gift shop at NYC’s American Museum of Natural History offers Cockroach Earrings ($25) and a Virus Coaster Set that includes Influenza A, Hepatitis B, Adenovirus, and T4 Bacteriofage ($12/set). Vivus, a drug company in Mountain View, CA., patents an ointment that when applied to the clitoris, induces multiple orgasms in women. 

Today’s Job Interview:  This is how The Gartner Group, a high-tech consulting firm, recruits new employees:  Initial contact is done through email.  A series of phone interviewers screens promising candidates, eliminating 99.5% of them.  Should the candidate pass, he or she is invited to the company for a “group presentation”.  After arriving, he or she is given two hours to prepare a research report and email the report to the evaluation team.  The candidate then meets the team in a conference room and has 10 minutes to give an overview of the report, after which time the evaluation team jumps in with a high-pressure group grilling.  The candidate is then escorted to a private area, a decision is made by the team, and the candidate is informed immediately. Interactive Week.
Virtual Product Placement:  On March 17, computer-generated images of four products (from Coca-Cola, Evian, Kenneth Cole, and Wells Fargo Bank), were inserted electronically into the background of the UPN-TV series “Seven Days”.  —Hollywood Reporter.

Viewpoint—Our Entertainment Economy.   “Americans now spend more on entertainment than they do on clothing or health care.  Already seasoned multitaskers in their professional lives, consumers are increasingly looking to further maximize their scarce leisure opportunities by seeking out products and services that include entertainment content as an additional part of their offering.  Products and brands that deliver on consumers’ expectation of entertainment will succeed.  Products that do not, will disappear.  In this environment, brands become the celebrities that businesses need to bring consumers through the door”. —Michael J. Wolfe in Wired.
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