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People are talking about:  Michael Jackson’s album “Thriller” slips to second place in all-time sales behind the Eagles’ “Greatest Hits 1971-1975”, which has now sold 26 million copies.  Woody Allen is planning to move from New York to London in order to direct a series of one-act plays, a project reportedly rejected by producers in New York.  Died: Mad Magazine’s “maddest” cartoonist Don Martin, 68. 

The Sierra Club, a harsh critic of the automobile industry, breaks its 108-year tradition of refusing to lend its name to commercial products by endorsing the gas-electric hybrid Honda Insight. The UPN has ordered the development of several 15-minute TV programs to lure viewers whose attention spans are too short for 30-minute shows.

Police Report:  San Jose, Ca. police now allow victims of non-violent property crimes to report their problems by email, mail, or fax to save them the time and frustration of being placed on “hold”.  Fairfax County, Va. police will hand out cards to crime victims and witnesses advising them that they have the right to refuse media interviews.  California, Florida, and Michigan are imprisoning the parents of chronic truant students for up to 90 days.  According to the Clinton administration, marijuana is the No. 1 cash crop in poor areas of Kentucky, Tennessee, and West Virginia, while “speed” manufacturing is on the upswing in Missouri, Kansas, and Iowa.

Big Business:  The stock value of AOL Time Warner will make it the fourth most valuable American company, after Microsoft, GE, and Cisco—and is equal to the GNP (total value of all goods and services) of Mexico. For comparison, Microsoft’s total market value is equal to the GNP of Spain.  NY Times.
Trendwatch:  White is the key color for new-millennium fashions.  Purple (berry, lilac, wine) will also become a popular hue.  Watch for the return of women’s belts and spandex.  Other trends:  Home-cooked pet food, wine in carafes, minimalist furniture, and mission-style oak furniture.  Going away:  Overstuffed club chairs, Latin pop, microbrews, faux leather, and the color black. NY Times.
Just Gotta Have It:  Available for sale at the ESPN Sports Zone in NYC’s Times Square: straw hat with an ESPN bandanna around the top/$25;  black leather bomber jacket with ESPN Sports Zone logo/$400; baseball-shaped crystal purse/$1000.
Viewpoint—Introspection Infrastructures: “Instead of relying on textual reports or static PowerPoint

presentations, organizations will increasingly have the option of an

interactive animated review of their innovation process.  They will be able

to see how their design and marketing conversations changed as the prototype changed.  They will be able to assess their past conversations and design decisions in the context of the choices that were actually made.
The key to learning is to invest in an introspection infrastructure that dramatically expands the bandwidths of memory and context.  If world-class basketball teams and soccer teams use multi-perspective videotapes to review their practices and performances, why shouldn't world-class business teams?  If world-class sports teams use computer

analysis to see which formations and plays enjoy the greatest chance of

success in given situations, why shouldn't world-class innovators?” —Michael Schrage, Serious Play:  How the World’s Best Companies Simulate to Innovate. (1999).
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