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People are talking about:  In a new TV series, Dennis Rodman will play a genius with a bullet lodged in his brain. Disgraced former baseball star Pete Rose will appear in TV commercials for Maaco, the auto repair and painting chain.  Director Tim Burton will produce 26 original animated shorts for shockwave.com. Warren Beatty will receive the Irving G. Thalberg award for career achievement at the upcoming Oscars.  Bob Dole will cover the 2000 presidential campaign for cable-TV’s Comedy Central.  Al Gore, Bill Bradley, John McCain, and Steve Forbes are all left-handed.  So are Bill Clinton and George Bush, Sr.  

On the NYC fashion runway, designers are showing clashing colors, shiny leather, and skirts to the knee.  In “Cowboy Action Shooting”, devotees dress in authentic cowboy attire and shoot live ammunition from 19th-century-styled guns.  buy.com’s  newest TV commercial features the company’s name in small, white lower-case letters on a black background. No music, no voice-over, no sound. Just 30 seconds of a name…and silence.  

DNA Computer: A research team at the University of Wisconsin has successfully

used synthetic DNA attached to a solid surface to perform calculations, moving DNA computing closer to real-world use.  Eventually, a full-scale computer will make use of the vast storage capacity of DNA molecules.  NY Times.

Puppetry Returns:  Marionettes and puppets appear in recent films such as Being John Malkovich; Cradle Will Rock; Girl, Interrupted; The Sixth Sense; and Man on the Moon, as well as the wisecracking Pets.com spokesdog and NBC-TV host Conan O’Brian’s  “Insult Comic Dog”.  Entertainment Weekly.

Just Gotta Have It:  FAO Schwartz sells a rocking horse carved from a single piece of mahogany ($5,400). Asprey & Garrard sells a sterling silver computer mouse ($1,425).  Boston’s Riba restaurant offers a risotto of golden squashes with edible 24-carat gold leaf. London-based autograph specialist Fraser’s offers a single strand of hair cut from the head of John F. Kennedy shortly before his assassination ($800). 
On the Tube:  With ABC-TV currently winning the ratings wars thanks to “Who Wants to Be a Millionaire?”, other networks are trying to figure out how to compete. The UPN is shooting back with “I Dare You”, which it promotes as “the most dangerous new show of the millennium.” Network executives promise that if a contestant is killed on camera, the death won't be aired. 

Food Trends:  Marigolds, lavender, and rose petals will turn up in salads and snacks.  Pork will become more popular, along with sausages, cured meats and carpaccios for first courses.  Fish restaurants will be this year’s “steakhouses’, and freshwater fish such as Arctic char will come into fashion.  Latin ingredients, such as guava paste, yuca, and Scotch bonnet chiles will appear in supermarkets. Spirits growing in popularity include South American pisco, American rye, and sake; up-and-coming cocktails include rum punch and Manhattans.  Food & Wine Magazine. 

Richer or Thinner?  Given that choice, 75.8% of American adults prefer the money.  However, 28.8% of women (and 17.6% of men) would opt for thinness.  Another survey discovered that 40% of Americans planned to lose weight in 2000, while 23% will seek a new job and 15% plan to quit smoking. Yankelovich/Adweek.
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