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People are talking about:  Brittany Spears will launch her own line of chewing gum.  Katie Couric, host of NBC’s Today Show, broadcast her own colonoscopy, live, last week.  Conservative political commentator Arianna Huffington will play herself in a TV movie.  Madonna, 41, begins wearing eyeglasses (frame model #627 from Ralph Lauren). Turning 50 years old: credit cards, Minute Rice, Xerox Corp., and Silly Putty.  Died:  Chet Lee, 80, NASA flight director for Apollo 13.

New Products:  Neurosmith introduces “The Babbler,” a soft toy for infants that teaches the language sounds of Spanish, French and Japanese ($50).  PetSmart launches “Shareables,” snacks for consumption by both pets and their masters.  Chocolate-covered “Shock Coffee” beans (a 2 oz. tube equals the caffeine in 5 cups of coffee) are now available in California. McDonald’s tests Happy Meal pizzas.  Ford’s new electric vehicles will be sold under the new brand name “Th!nk”.  R.J. Reynolds introduces three limited-edition Camel Light hard packs emblazoned with images from provocative artists Damien Hirst, Nan Goldin, and Christopher Chiappa.


Tiny Satellites:  Two satellites the size of cell phones, called “picosats”, were deployed in space in January, sending and receiving data from earth. A slightly larger type of satellite will be developed called a “nanosat,” which will be deployed in groups to provide advanced telecom services.  Reuters.

Party Time:  Party trends include wine tastings and martini bars stocked with flavored vodkas.  Out of fashion:  boat parties, casino nights and mashed-potato bars (martini glasses filled with potatoes and toppings). Wall St. Journal.
Big Media:  In 1983, only 50 companies controlled most of what Americans read in books, magazines, newspapers, and watched on TV and the movies.  Today, that number has shrunk to six.  The Media Monopoly by Ben H. Bagdikian.

Moving Pixels Around:  Time spent on a computer now accounts for 35% of US employees' workday.  In addition, 70% of workers use office computers at least one hour a day, and 36% use the computer for at least half of the workday.  Workers spend an average of 23% of their computing hours on the Internet.  Washington Post.

America Needs Workers:  Retailer Lord & Taylor sends out part-time job solicitations with monthly charge-card statements.  Restaurant chain IHOP offers $4,000 bonuses to attract managers.  Micronex, an e-commerce firm, offered a BMW Z-3 roadster to successfully fill six technical Web positions.  NY Times.

Got Veg?  A poll names asparagus as America’s favorite vegetable, followed by broccoli and corn.  Okra, brussels sprouts, and lima beans were the most disliked.  Among fruits, strawberries, raspberries, and peaches were the best-liked, while figs, kiwis and plums were the most disliked.  Bon Appétit.
Quote of the Month: “Those of you

who marched 35 years ago set me free too, on Bloody Sunday—free to know you, to work with you, to love you, to raise my child to celebrate our differences and hallow our common humanity.”—President Bill Clinton, Selma, Alabama, March 5.

In Japanese, the word JOHO means timely, accurate, and important information
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