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Scan/Scroll:  Woody Allen and his wife, Soon-Yi Previn, adopted a second baby girl, named Manzie Tio (named for late jazz musicians Manzie Johnson and Lorenzo Tio).  She will reach the age of consent in 2016. Feminist Gloria Steinem, who once called marriage “legalized oppression”, has married for the first time at the age of 66.  The U.S. Social Security program turns 65, the retirement age.  Paul Reubens (Pee-wee Herman) turns 48.  Died:  Edward Walker, 85, inventor of the Lava Lamp.  David Bellamy, 74, inventor of the plastic blood bag.  Illustrator Carl Banks, 99, creator of Donald Duck.

Kraft pulls its Jell-O advertising from Y&R, their agency for 74 years.  Gucci runs an ad featuring an obviously semi-erect man in tight pants standing over a flashily dressed woman crawling on her hands and knees.  Emanual Ungaro’s ads portray a (fully dressed) young woman “intimately embracing” a nude classical statue.  Levi Strauss and Phillips introduce the ICD+, a jacket that features a built-in cell phone, MP3 player, and headset ($900).  Logitech launches the iFeel MouseMan that lets computer users “feel” Web pages.  Bloomingdale’s offers a sterling silver computer mouse ($200).  For the 2002 model year, Cadillac will produce a roadster and GM will introduce a six-door SUV.  NYC toy store FAO Schwartz offers an in-store sleepover for 15 kids, which includes refreshments, a shopping spree, late-night movie and games ($17,500). 

Spin-the-Bottle:  This innocent game of youthful sexual exploration appears in commercials (Web St., Polaroid), TV (“Buffy the Vampire Slayer”, “Sex in the City”), as well as the title of an obscenity-laced rap song by the Insane Clown Posse.  L.A. Times.

Reality TV:  Cable’s Court TV will offer a new 30-minute program called “Confessions” this fall, consisting of videotaped police confessions of people who have committed murders, rapes, and other violent crimes.  ABC-TV is developing “Jailbreak”, where 10 people try to escape from prison; “The Mole”, where a group of people on a scavenger hunt is sabotaged by one in their midst; and “The Runner”, where viewers across the country hunt for one contestant assigned to secretly perform various tasks.  NBC-TV will run “Chains of Love”, where four men will be chained to one woman for a week;  and “Sweet Revenge”, where a contestant can get back at friends by embarrassing them on a hidden camera. The creator of the top-rated CBS-TV show,  “Survivor”, will develop “Destination Mir”.  The winner of the grueling training will receive a 10-day trip aboard the space station.

New Words:  The newest edition of Webster’s New College Dictionary contains “neutraceutical” (natural food with health supplement), “gaydar” (one gay person’s ability to spot another), “eye candy” (attractive person of limited merit), “dead cat bounce” (temporary recovery in stock price after a steep  decline), and “senior moment” (brief moment of confusion or attention lapse).

American Snapshot:  42% of Americans report there is a gun in the house where they live and 34% personally own a handgun, rifle, or other firearm.  86% of Americans say they believe in God, 61% say religion is very important in their lives, and 47% attend weekly worship.  36% say that drinking has been a source of family trouble, up from 23% in 1990.  91% of white Americans feel they are treated fairly by their local police, while only 66% of black Americans feel the same way.  The Gallup Poll.

Extra—Inside JOHO:  In response to Frequently Asked Questions from JOHO readers, David Morgenstern explains it all for you.

Who writes JOHO?

I do.  Every.  Single.  Word.  

(There’s absolutely no truth to the rumor about my trained rhesus monkeys who write all my stuff).  If you don’t count time spent gathering the raw material (which I do throughout the month), it still takes about 8-10 hours to write, edit, and publish an issue.  

Where do you get your information?

In addition to three major daily newspapers (NY Times, Wall St. Journal, and L.A. Times), articles come from a wide range of print and online sources.  These include marketing (Ad Age, Adweek, Brandweek, American Demographics, Communication Arts, Direct, Auto News, etc.), technology (Interactive Week, News Scan Daily, Edupage, Technology Investor, Wired, Netsurfer Digest, Futurist, Tourbus), entertainment (Entertainment Weekly, inside.com), financial (Smart Money, Worth) and a wide range of news and lifestyle magazines including Health, Harper’s, Gourmet, and Slate.com.  Prior to publication I scan a variety of other sources including out of town newspapers (For example, San Jose Mercury News is great for technology articles, Washington Post is tops for politics).  The easiest way to access many of these publications is through the Web portal www.ceoexpress.com.  In addition, many JOHO readers submit stories to me (thank you!).

Who’s that Henry James guy you quote every month in your header? 

Henry James (1843-1916) was an American writer (Daisy Miller, The Bostonians, The Ambassadors) whose main theme was the innocence of the New World in conflict with the Old.

Has JOHO ever made a mistake?

Yes.  I try to use responsible sources, but even the experts get trends wrong. Wild Palms was not a hit, fluffy boas never caught on, and the restaurant in L.A. that treated customers like movie stars went out of business.  If you base your major personal, financial, or business decisions on any newsletter, please let me know, as I have a surefire swampland dotcom investment scheme for you.

Can I distribute JOHO to my friends?

JOHO is currently posted on many office lunchroom bulletin boards, and on the back of not a few bathroom stall doors (really).  Feel free to forward or print out JOHO and send it to whomever you want.  I ask only that you respect the integrity of the publication and send the entire issue, including the copyright footer, when you do.  And if you charge money for it, please send some to me. 

How do you pronounce JOHO?

The “J” is not silent.  And “HoJo” is a chain of cheap motels.  “JOHO” is a Japanese slang word that means trendy, bite-sized pieces of useful information.  

Why don’t you publish JOHO more often? And why not a bigger issue?

I’ve tried two-pagers in the past, and my readers tell me that they prefer it on a single page (short enough to read at work in the middle of the day).  As for more frequency, well, I’ve got a day job.

I get JOHO by fax.  Can I get it by email?  This is not a real question, but an offer to migrate you to email.  Email makes it much easier for you to forward, search, and archive JOHO, and it’s faster and cheaper for me.  Please email me if you want to make the change.
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