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Scan/Scroll:  Paula Jones, whose sexual harassment lawsuit led to President Clinton’s impeachment, will pose nude in Penthouse.  Monica Lewinsky has been hired by a British TV station to explain America to them.  JFK will become an action figure in Hasbro’s GI Joe line. Barbie will wear Harley Davidson leathers for Christmas. 

Trendy French designer Philippe Starck will create a line of luggage for Samsonite.  McDonalds will open McCafé gourmet coffee shops next year.  Visa lauches a new credit card, Visa Buxx, that allows kids 12-17 to spend online to a maximum amount loaded on the card by parents.  Toys R Us will open a 100,000 square foot toy store in NYC’s Times Square. 

Modern Maturity, the 20-million in-house magazine for the AARP, will launch My Generation, targeted to baby boomers 50-55 (on the prototype’s cover: Bruce Springsteen).  NBC is signing up for 13 episodes of a pop-culture quiz show called On the Cover, which will use the covers of magazines, books and CDs to stump contestants on their knowledge of artists and personalities.  Shortly after 7am on October 12, porn actress Kendra Jade appeared on the Howard Stern radio show and offered to give away anal sex to a listener if actor Jason Alexander correctly answered three trivia questions on the air.  He did.

Fall Fashion Necessities:  ‘80’s-style padded shoulders, Prada’s purple and pink “bowling bag” ($690), Louis Vuitton’s motorcycle helmet ($420), Chanel’s first sports watch, the all-black J12 ($2,200), Alain Mikli’s tortoise-shell glasses equipped with video camera and mini-microphone ($8,500), Nike’s Air Rift sneakers with cloven toes.  

How Much Does 30 Seconds Cost ?  On NBC’s ER, a single national commercial costs $620,000, making it the most expensive in prime-time.  Friends costs $540,000; Will & Grace costs $480,000; Just Shoot Me costs $465,000 and The Simpsons costs $335,000.  Who Wants to Be a Millionaire ($271,000) represents 18% of ABC’s prime-time hours —and 25% of its ad revenue.  Ad Age.
Pentagon’s Smart Card ID:  The U.S. Defense Department’s new high-tech security badge features a magnetic strip 

and two bar codes.  It will function as the standard ID for about 4 million 

people, including active duty military, selected reserve forces, civilian 

Pentagon employees and eligible contractors. The badge will also enable the cardholder to sign digitally such 

things as email and deployment orders. Critics see this as a model for the introduction of a national ID card for U.S. citizens.  Reuters.

Survey—Adolescents and Drugs:  15% of American eighth graders and 31% of twelfth graders report having had five or more drinks in a row within the past two weeks.  8% of eighth graders and 23% of twelfth graders smoke cigarettes “daily”.  12% of eighth graders and 26% of twelfth graders had used illicit drugs within the past two weeks.  Forum on Child and Family Statistics.
An Education Crisis?  As of 1999, 83.4% of Americans age 25 or older had at least a high school diploma, and one in four had a bachelor’s degree.  Among 25-29 year olds, 93% of whites had graduated from high school, as did 89% of blacks.  Average income for Americans 18 and older with a bachelor’s degree was $43,782, compared to $23,594 for those with just a high school diploma.  U.S. Census.
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