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Scan/Scroll: Former professional “wrestler” and current Governor of Minnesota, Jesse Ventura, will announce football games on NBC-TV for the new “XFL” football league starting this spring.  Bruce Lee, who died in 1973, is featured in advertising for CyberCorp, an online brokerage. Revlon dumps longtime spokesmodel Cindy Crawford. Toyota/USA’s Executive VP, Jim Press, becomes chairman of the Alliance of Automobile Manufacturers, the first executive of a non-US company to lead America’s top auto trade association.  CBS-TV news anchor Dan Rather turns 69.

For the very first time, beginning next January, NYC’s flagship Fifth Avenue Tiffany store will open on Sunday.  Friendship Heights, Md. will ban all smoking in public places, including sidewalks, streets, patches of grass, or any other area owned by the village.  In its first use of a postal cancellation to promote a product, The U.S. Postal Service is canceling holiday mail with a slogan from the Dr. Seuss’ Grinch movie.  GM will phase out Oldsmobile, the oldest American auto nameplate.

Celebrity Fashion:  Fishnet stockings seen on Cameron Diaz, Courtney Love, Sarah Jessica Parker, and models from Gucci, Prada, Tommy Hilfinger, and Kenneth Cole.  Newly shaved heads:  Mel Gibson, Cate Blanchett, and Jared Leto.  Shaggy bangs:  Matt Damon, Haley Joel Osment, and Backstreet Boys Keven Richardson and Nick Carter.

This Season’s Top-Selling Toys:  Scooters, Amazing Babies, Celebration Barbie, electronic dogs, minbikes and skateboards, Gundam, “Harry Potter” trivia games, Hit Clips, Challenge, Let’s Pretend Elmo.  PlayDate, Inc.

Furniture Trends:  The opulent, gilt-edged ‘90s has been replaced by simpler, outdoorsy looks.  Coming in:  bamboo and rattan, massaging recliners, animal prints, feather-trimmed throw pillows and hidden storage.  Going out:  gilding, checks and stripes, sharp angles, modernism, beanbag floor pillows and tabletop clutter.  NY Times.

Commercial Production Costs Rise:  The average cost of producing a 30-second national TV commercial increased 16 percent from $295,000 in 1998 to $343,000 in 1999.  Am.Assn.Ad.Agencies


Changing Interfaces:  Apple designers debut their latest design, dubbed 

“Aqua” for its fluid nature. Transparent 

menus allow the user to see what's underneath the window, and a “genie” effect sucks an entire window into an icon in the storage “dock” at the bottom of the screen.  The “Universal Canvas” is an integral part of Microsoft’s eventual .NET interface, featuring an always-active blank space that intelligently processes what the user wants to do at a given moment, whether it's a search query, an email message, or a URL.  At Linux, a company named Eazel is developing “Nautilus”, offering Web-style navigation.  Newsweek.
Amateurs Rule:  Reacting against mass production and “mass produced individuality”, fashion trendsetters are turning to raw, unfinished creations.  Frayed hems, exposed seams, paint splashes, and bleach stains are making a comeback.  APC supplies sandpaper mittens to rough up its jeans.  “Broken mirror” nail polishes that look cracked have been marketed by Cover Girl, while grooming products like Bed Head give a mattress-matted look. Levi’s jeans ads feature amateur entertainers— karaoke singers.  Brandweek.

The Best of JOHO, 2000:
Katie Couric, host of NBC-TV’s Today Show, broadcast her own colonoscopy, live.  Kathleen McGrath becomes the first woman to command a U.S. Navy warship.  Autograph specialist Fraser’s offers a single strand of hair cut from the head of John F. Kennedy shortly before his assassination ($800).  Hugh Hefner turns 74.  MTV turns 18.  Mick Jagger turns 57. The U.S. Social Security program turns 65, the retirement age.
The Tropicana Casino in Atlantic City has installed exercycles that also work as slot machines, so you can gamble while you exercise.  Disney scraps its 43-year-old ban on mustaches for its theme park employees.  African-American mourners at New Orleans funerals wear memorial T-shirts, called “dead man shirts”.  These feature the name and picture of the deceased, song lyrics, a tombstone, and dates of birth and death.

Spin-the-Bottle:  This innocent game of youthful sexual exploration appears in commercials (Web St., Polaroid), TV (“Buffy the Vampire Slayer”, “Sex in the City”), as well as the title of an obscenity-laced rap song by the Insane Clown Posse.  L.A. Times.

American Snapshot:  42% of Americans report there is a gun in the house where they live and 34% personally own a handgun, rifle, or other firearm.  86% of Americans say they believe in God, 61% say religion is very important in their lives, and 47% attend weekly worship.  36% say that drinking has been a source of family trouble, up from 23% in 1990.  91% of white Americans feel they are treated fairly by their local police, while only 66% of black Americans feel the same way.  The Gallup Poll.
The New Baseball:  Almost one fourth of Major League Baseball’s 839 players were born out of the 50 U.S. states, representing 16 foreign countries and Puerto Rico.  The Dominican Republic contributed 71 players, Puerto Rico 33, and Venezuela 31.  Six players come from Japan, three from Korea, and one each from England and Australia.

New Words:  The newest edition of Webster’s New College Dictionary contains “neutraceutical” (natural food with health supplement), “gaydar” (one gay person’s ability to spot another), “eye candy” (attractive person of limited merit), “dead cat bounce” (temporary recovery in stock price after a steep  decline), and “senior moment” (brief moment of confusion or attention lapse).

Sex or Sleep?  When asked to choose between more sleep and less sex, or more sex and less sleep, women picked sleep by a margin of 49% to 48%.  Among men, sex was preferred 71% to 26%.  A similar question was asked about giving up either a favorite food or sex:  77% of the women would give up the food; 20% would sacrifice sex.  For men, 91% would give up the food, 7% would forfeit sex.  Family Circle.

Get Lucky: In addition to the new shopping magazine Lucky (JOHO, 5/00), a character called “Mr. Lucky” is the focus of an ad campaign for the Excite Web site.  Lucky Strike cigarettes will launch a new campaign that plays up the iconic “Lucky” name.  These join existing U.S. brands—Lucky jeans, Lucky Dog long distance service, and Lucky Charms cereal.  A recent survey finds that 67% of Americans consider themselves lucky.  Among respondents whose annual household income is $50,000 or more, 74% consider themselves lucky.  Adweek, NY Times.
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