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Scan/Scroll:  William M. Daley, who served as campaign chairman for Al Gore, joins the board of directors of Electronic Data Systems, replacing newly-elected Vice President Dick Cheney.  Also on the EDS board is James Baker III, who ran the election recount battle in Florida against Mr. Daley.  Bob Dylan records a Dean Martin oldie, “Return to Me.”  Hawaii’s Chad Rowan, also known as Akebono, the first born-outside-Japan sumo wrestler to reach yokozuna, the highest rank, announces his retirement.  Baseball legend Hank Aaron turns 67.

Citing the growing number of cell phones and pagers among its customers, Bell South, the local phone monopoly for the Southeast, will eliminate all of its 143,000 pay phones by next year.  GM will use pork by-products from Hormel to make adhesives used in casting engine blocks.  Mad Magazine goes full-color and begins accepting advertising for the first time in its 48-year history.  

New Products:  Boeing is starting to develop airliners that will fly just

below the speed of sound, reducing the time it takes to cross the U.S. by 45 minutes.  Pepsi-Cola is testing Pepsi Twist, a cola mixed with lemon.  Coca-Cola is planning to launch Diet Lemon Coke in the spring.  Spalding introduces the Infusion basketball, which has an internal micro pump that pops up at a fingertip, allowing the user to add air, then twists back down to go flush against the ball.  Newest vitamin fad is E, now found in Campbell’s Plus! soups, Parmalat’s Milk-E, and Ban Natural deodorant.  The Matsushita Smart Toilet provides a morning checkup, reads body weight, fat content and urine sugar levels, and can notify your doctor if it detects a problem. It will be released in the U.S. in 2003.

Tech Downsizing:  Recently Lucent Technologies cut 10% of its work force; America Online cut 5%; Excite@home, 8%; Amazon 5%; AskJeeves, 25%; CNN, 10% (one third from its Web site); Kozmo, 10%; Priceline, 15%; AltaVista, 25%; eToys, 100%.  CNBC.
Lock Your Doors:  The record-high incarceration rate of the ‘90s means that 585,000 ex-convicts rejoined the outside world in 2000.  Another 600,000 will be released this year.  Washington Post.

American Generations:  Today’s target marketing uses generational attitudes for media planning and message development.  Here’s how they stack up:

GI Generation—16 million people born 1901-1924.  Survivors of the Depression and two World Wars.  Conservative spenders, civic-minded.

Silent Generation—35 million people born 1925-1945.  Conformists, raised families at young age.

Baby Boomers—76 million people born 1946-1964.  Great acquisitors and consumers, value-driven despite indulgences, now often liberated parents with high disposable incomes. 

Generation X—Born 1961-1981.  Cynical and media-savvy.  Once rebellious, now a big economic force.

Generation Y—Born 1976-1981, a subset of Generation X.  Total 81 million people X &Y combined.  Edgy, focused on urban style, moving toward retro style (swing dancing, outdoor life).

Millennials—70 million people born 1982-2002.  Tech-savvy, educated, affluent, multicultural, bombarded by media messages, accustomed to sex and violence, they have big spending power. —Advertising Age
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