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Scan/Scroll:  Movie stars become fashion models:  Penelope Cruz for Ralph Lauren, Matt Dillon for Skechers, Marisa Tomei for Coach, Sophia Coppola for Marc Jacobs, and Uma Thurman for Lancôme.  Hugh Hefner turns 75.  Died:  Pittsburgh Pirates’ slugger Willie Stargell, 61; advertising exec and inventor of the ‘60s smiley face Harvey Ball, 79; ‘60s cartoonist and car customizer Ed “Big Daddy” Roth, 69; ZIP code inventor Robert Moon, 83; Chinatown cinematographer John Alonzo; department store Wards, 129.

The NFL bans “do-rags” as a game-day accessory.  Players may still wear team-color skullcaps or if a doctor finds a medical condition requiring it, some other head covering. Administrators at Pequot Lakes (Minn.) Middle School have prohibited hugging at the school. Dolphins at Hawaii's Sea Life Park are now using a touch-screen computer. The mammals touch the screen with their snouts to change pictures or start music, and can also use their whistles to bring up pictures of a ball, a leaf, or a barrel.  A 20-year-old University of Washington student posted a listing on the eBay online auction site to sell his soul, and before eBay removed the listing, a Des Moines, Iowa, woman had bid $400.

FOX-TV begins production on Nathan’s Choice, the first prime-time network sitcom that allows viewers to dictate the plot by voting (by telephone or online) after the first half of the show.  LA and NY hipsters flock to revivals of ‘40s burlesque, featuring striptease and vaudeville comedians (LA’s Velvet Hammer club, New Orleans’ Tease-O-Rama festival).  Coca-Cola will promote its Dasani bottled water with lighted boxes installed along a tunnel wall on Atlanta’s railroad.  Each box will contain a portion of the message, so as the train passes through the tunnel, the image will appear to move.  Wal-Mart teams with E.&J. Gallo to sell low-cost varietal wines under an exclusive “Alcott Ridge” label.  The Girl Scouts update their uniforms, replacing pleated, pull-on skirts with flared cargo pants and khaki shorts, and striped blouses with zippered pull-ons.

The Nuclear Family Returns: In 1991, 51 percent of U.S. children lived with both biological parents, but in 1996, that had climbed to 56 percent.  US Census.
Viewpoint—Business Goes Virtual: “We have been brought up to think about business as a physical entity, with products we can touch, offices we can visit and people we can talk to.  However, the world we are living in now is different.  It is a world that is made up of information, a virtual world, in which the information we have on our customers may be more valuable than the physical products we sell to them.  It is a world where the knowledge our organizations have gathered about a particular subject, perhaps over many decades of operation, can now be translated into a virtual ‘good’ that can be bought and sold.

“We have gone from a world in which we need a network of geographically dispersed agents in order to sell our goods, or where product development is an expensive and time-consuming process, involving physical prototypes, retooling assembly lines and constant reworking, to a world in which a small company can sell its products to anyone in the world just as easily as a large one, and where changing a product design takes a matter of seconds and costs nothing. We have gone to a new world where new laws are required.” —Business in a Virtual World by Fiona Czerniawska and Gavin Potter.
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