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Scan/Scroll:  Bob Dylan turns 60 on May 24.  Died:  James Myers, 81, co-writer of “Rock Around the Clock.” 

Washington Mutual Bank dresses its tellers and managers in khakis and casual shirts and offers branded merchandise (teller action figure/$17.95) and a children’s play area (with Nintendo) in its lobbies.  Wells Fargo Bank adds Starbucks shops in some locations.  CBS-TV opens “Television City,” a 24-hour, 52-week-a-year research facility to consumer-test television programs.  It is located inside the MGM Grand Hotel in Las Vegas.  U.S. Trust Corporation runs a series of print ads aimed at raising the self-esteem of the superrich, employing headlines like “Go Ahead and Say ‘I Am Rich’ One More Time,” and “Daddy, Can I Have a Trust Fund?”

The 80’s Return:  Sequined mini-skirts, big-shouldered power suits, designer logos, Jordache jeans, “Star Wars” missile shields, environmental rollbacks, Presidential afternoon naps and tax cuts, and Pee-wee Herman are popular again, along with 80’s themed parties where guests dress up like Bo Derek and Morgan Fairchild, and radio stations and clubs specializing in 80’s music.  Nancy Reagan returns to wearing red.

NY Times. 

“The Runner”:  Created by movie stars Ben Affleck and Matt Damon, ABC-TV will debut this new “reality” show this fall, in which one contestant roams the US incognito, picking up prize money for performing various tasks.  Viewers and Internet users will try to catch him— and seize the money for themselves.  Many of the on-screen activities of the runner (buying pants at the Gap, for example) will be advertiser-sponsored product placements.  Wall St. Journal.
The Pursuit of Happiness:  23% of Americans declared themselves as “very happy,” with another 45% saying they’re “happy.”  Only 24% said they’re “only somewhat happy” and 7% said they’re “not happy at all.”  Interestingly, the same respondents said that only 6% of “most Americans” are “very happy” and just 32% of them are “happy.”  Fox News/Opinion Dynamics, Adweek.

Viewpoint—East and West:  “For the most part, the Asian countries are building a huge middle class, in which most people have about as much as everybody else.  Japan has been the model; when Japan became a rich country, it did so in ways that spread the wealth broadly and evenly.  In opinion polls today, more than 90 percent of the Japanese people describe themselves as 

‘middle class.’ In the other ‘high-performing Asian economies’ the economic boom has also been broadly distributed.

“You can legitimately question whether equal distribution of a nation's wealth is a sign of social success. The American dream, in economic terms, at least, has generally been the dream of enormous success—not of making as much money as everybody else but rather of getting 

really rich. And that dream has been one of the key reasons for the dynamism and resiliency of the United States over the decades. On the other hand, the egalitarian distribution of wealth, and the resulting sense that everybody is getting a relatively fair shake, is surely one of the reasons that Asian countries have civil and stable societies.”  — T.R. 

Reid in Confucius Lives Next Door: What Living in the East Teaches Us About Living in the West.
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