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Scan/Scroll:   Stephen King and John Mellencamp are writing a musical together.  Folky singer Shawn Colvin will appear in commercials for both Folger’s coffee and Tropicana orange juice.  Baby Bob, the wisecracking spokesbaby for now defunct free-internet.com will star in his own CBS-TV sitcom this winter.  Jazz pianist Chic Corea turns 60.  The thong turns 20. Operating system Linux turns 10.  Died: Computer scientist Michael Dertouzos, 64, who established the World Wide Web as an international standard.
JCPenny pulls a commercial in which a parent implies a teen girl isn’t dressing sexy enough for school.  Disneyland takes prop handguns away from the “skippers” of its Jungle Cruise ride, thereby protecting the mechanical river hippopotamuses.  First Baptist Church in Dallas has a Nautilus-outfitted gym, a racquetball court, skating rink, and sauna.  In return for a $10 million gift, General Motors will name a new exhibition hall at the Smithsonian Institution.  UPN-TV is considering selling advertisers the ability to superimpose small transparent logos and brand names in a corner of the screen.

New Products:  Quaker Oats wins a patent for an animated breakfast cereal that moves and changes shape when liquid is added.  Wal-Mart now sells individually-wrapped peanut butter slices (16/$2.50).  Philosophy discussion groups are popular in Washington, D.C. pubs and cafés (7wks/$195).  Danbury Mint promotes a 12-inch doll of John F. Kennedy Jr. as a 3 year-old, giving his historic salute to his father's coffin ($90). Hasbro introduces its first version of it’s G.I. Joe doll that has a Latino surname.  Tootsie Roll launches yogurt-flavored, fruit smoothie, and hot chocolate lollipops that are targeted to dieting adults or as substitutes for smoking.  

Blue is Cool:  Software company names: BlueKite, Bluetooth, Blue Squirrel, Blue Moon, Blue Martini, Blue Shoe, and Blue Pumpkin.  Retailers: Blue Nile, Bluemercury , and Bluefly.  Airline:  JetBlue.  Wall St. Journal.

Sponsored Education:  Two New Jersey high school seniors have convinced First USA, a large credit card company, to pay each of them $40,000 in tuition, room, board and books for their freshman year at USC and Pepperdine.  In return, they will wear the company’s logo on their clothing while attending classes, will make campus appearances, and will publicize financial tips for students on their Web site.  If they maintain at least a C average and don’t misbehave, First USA intends to re-sign them for the full four years.  NY Times.
That’s Right, You’re Fired!  As U.S. employment falls, “rightsizing” is being replaced by the following euphemisms:  “Headcount actions” (Dell); “Elimina-tion of employment redundancies” (CoreComm); “Involuntary attrition” (Cisco); “Skills rebalancing” (IBM).

American Snapshot:  The foreign-born population living in the U.S. is now over 30 million, the highest level since the 1930s.  Nearly 1 in 5 Americans  (2 in 5 in California) does not speak English at home.  More than 2 million grandparents are raising their grandchildren in place of parents.  The number of adults who work solely out of their homes has grown 33% since 1990.  Americans with a high-school diploma have increased from 75 to 82 %, and those with a bachelor's degree increased from 20 to 25%. U.S. Census.
Extra—Inside JOHO:  In response to Frequently Asked Questions from JOHO readers, David Morgenstern explains it all for you.

Who writes JOHO?

I do.  Every.  Single.  Word.  

(There’s absolutely no truth to the rumor about my team of trained rhesus monkeys who write all my stuff).  If you don’t count time spent gathering the raw material (which I do throughout the month), it still takes about 8-10 hours to write, edit, and publish an issue.  

Where do you get your information?

In addition to three major daily newspapers (NY Times, Wall St. Journal, and L.A. Times), articles come from a wide range of print and online sources.  These include marketing (Ad Age, Adweek, Brandweek, American Demographics, Communication Arts, Direct, Auto News, etc.), technology (Interactive Week, News Scan Daily, Edupage, Technology Investor, Wired, Netsurfer Digest, Futurist, Tourbus), entertainment (Entertainment Weekly, inside.com), financial (Smart Money, Worth) and a wide range of news and lifestyle magazines including Health, Harper’s, Gourmet, and Slate.com.  Prior to publication I scan a variety of other sources including out of town newspapers (For example, San Jose Mercury News is great for technology articles, Washington Post is tops for politics).  The easiest way to access many of these publications is through the Web portal www.ceoexpress.com.  In addition, many JOHO readers submit stories to me (thank you!).

Who’s that Henry James guy you quote every month in your header? 

Henry James (1843-1916) was an American writer (Daisy Miller, The Bostonians, The Ambassadors) whose main theme was the innocence of the New World in conflict with the Old.

Has JOHO ever made a mistake?

Yes.  I try to use responsible sources, but even the experts get trends wrong. Wild Palms was not a hit, fluffy boas never caught on, and the restaurant in L.A. that treated customers like movie stars went out of business.  If you base your major personal, financial, or business decisions on any newsletter, please let me know, as I have a surefire swampland dotcom investment scheme for you.

Can I distribute JOHO to my friends?

JOHO is currently posted on many office lunchroom bulletin boards, and on the back of not a few bathroom stall doors (really).  Feel free to forward or print out JOHO and send it to whomever you want.  I ask only that you respect the integrity of the publication and send the entire issue, including the copyright footer, when you do.  And if you charge money for it, please send some to me. 

How do you pronounce JOHO?

The “J” is not silent.  And “HoJo” is a chain of cheap motels.  “JOHO” is a Japanese slang word that means trendy, bite-sized pieces of useful information.  

Why don’t you publish JOHO more often? And why not a bigger issue?

I’ve tried two-pagers in the past, and my readers tell me that they prefer it on a single page (short enough to read at work in the middle of the day).  As for more frequency, well, I’ve got a day job.

I get JOHO by fax.  Can I get it by email? Email makes it much easier for you to forward, search, and archive JOHO, and it’s faster and cheaper for me to send it to you.  
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