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Scan/Scroll:   This year’s top-selling Halloween mask is of NYC Mayor Rudolph Giuliani.  Firefighters and rescue-workers are top kids’ costumes.

Died:  Computer animation pioneer Robert Abel, 64; veteran Tonight Show producer Fred de Cordova, 90; inventor of the “Honey Bear” squeeze bottle, W. Ralph Gamber, 89; creator of the Heathcliff comic strip, George Gately, 72;  designer of the US penny, Frank Gasparro, 92; dolphin communicator John Lilly, 86; classic muscle cars Chevrolet Camaro, 35 and Pontiac Firebird, 34; young woman’s magazine Mademoiselle, 66.

NYC nightclub Remote Lounge features 60 miniature video cameras and 120 monitors.  These cameras can be maneuvered 360º by joysticks controlled by patrons at the bar, while telephones allow eavesdropping on all the other eavesdroppers.  Gamblers at the Tropicana Casino in Atlantic City now can play tic-tac-toe against a live chicken for $10,000.  The chicken always gets the first move.  Bally Gaming Systems introduces slot machines for blind gamblers.  A special audio feedback system uses the voice of singer Ray Charles to let players know if they’ve won.  Ads for VW vehicles appear on valet parking stubs in Chicago.  Space Shuttle Endeavour, scheduled to launch Nov. 29, will carry 10,000 American flags that will be given to the families of the victims of the Sept. 11 terrorist attacks.

Pie Makeup:  Philosophy introduces shampoo-body washes in lemon meringue, blueberry, coconut cream and key lime ($30).  Tommy Hilfinger offers body lotions in cream pie, chocolate cream pie, and lemon-cream pie fragrances ($18).  Joey New York has a banana cream pie lip balm ($12).  

Latin Candy:  Flavors with ties to the Hispanic community are the latest candy trend.  Mars test-markets Dulce de Leche, a new caramel flavor.  Other products include tamarind and chili flavors.  American Demographics.
How Much Does a Commercial Cost?  Current network prices for a single 30-second spot:  Dateline NBC, $65,200; Cops, $84,200; The Weakest Link, $123,600; The Simpsons, $249,400; The West Wing, $268,200; ER,  $425,400; Survivor, $445,000.  Ad Age. 
Viewpoint—American Eating Habits:

“Our true cuisine may be more

behavioral than culinary, defined not 

so much by what we eat as by how we eat it. Americans want eating to be easy, they want to eat a lot, and they want to eat it fast. We know that people decide what they're going to eat for dinner in the car on the way  home, after a full day of work. They are ‘assembling,’ buying vegetables that are already cut for a stir-fry, buying chicken that's already boned, and making brownies from a mix. Consumers want fresh, good-tasting food hot on the table in fifteen minutes or less. Food scientists call this last ‘speed plus’ cooking—food that is at least partly ‘freshly cooked’ rather than simply heated up, but food with no more labor required than the combining.

“Unlike other cultures, we've never developed a ritual of leisurely eating. (The only truly leisurely meals in our social lives are those intended for seduction.) Anything that smacks of waiting bothers the impatient American. We snack more than any other culture and feel deprived if snacks aren't included in the day's routine—but snacks are eaten even more quickly and crudely than we eat our meals.” —The Best Thing I Ever Tasted by Sallie Tisdale.
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