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Signals in the Static:  Celine Dion becomes the new spokesperson for Chrylser. Tiger Woods switches his watch endorsement to TAG Heuer from Rolex.  TV producer Steven Bochco, known for groundbreaking dramas like “NYPD Blue,” will create a 2004 HBO series about a married couple, called “Marriage,” which will be shot entirely in the couple’s bedroom and bathroom.  “Terry Berg,” an openly gay teenage character in DC Comics’ Green Lantern comic books, becomes the victim of a hate crime in the current issue.

The first US-built Honda rolled off the assembly line in Ohio twenty years ago. The National Hockey League will sell hockey jerseys actually worn during a game for $250-$12,500 depending on the status of the player.  After 16 years on Broadway, Les Misérables will close in March.  By then, it will be the second-longest-running production in Broadway history.  One of Hollywood's top talent agencies, ICM, has formed a new division to adapt video game plots into movies and TV shows.  “Trail Mix,” a combination of ecstasy and Viagra, is the hottest new (illegal) club drug.  The $20 bill, redesigned in 1989, will get additional color and other anti-counterfeiting features in the fall of 2003.  During rock concerts, young teens are holding up their glowing cellphones (instead of lighted Bics), while dialing up their friends to share the live music. Adweek reports that Sun-Fun Products has shipped 153,000 4-oz bottles of SPF- 15 sunscreen this month to a U.S. Defense Department depot, representing 120,000 more bottles than normal.

Ad News:  A new Broadway version of La Boheme, directed by Baz Luhmann, will feature a set with paid billboards for Montblanc pens and Piper-Heidsieck champagne.  New print ads for VW’s Beetle convertible include scent strips that smell like freshly cut grass or the ocean.  Rolling Stone magazine binds a recent issue with yellow staples to simulate lines on a road so a centerfold ad could show a BMW Mini slaloming among them.  Blurring the line between programming and advertising, marketers (Hyundai, Clorox) purchase guest and product appearances during NBC’s talk show “The Other Half.”  Digital-economy magazine Upside, founded in 1989, goes out of business, joining the recently defunct Industry Standard and Forbes ASAP.  According to industry rumors, the tagline on ads for Coca-Cola's Coke Classic that are currently in development for 2003 is "Real."

Hot Candy:  Pfizer’s new Dentyne Fire and Wrigley’s Dragon Fire are intense cinnamon gums.  Kraft’s Trolli Stingin’ Red Ants and Target’s Eye Openers are super-hot cinnamon candies.  Chili Punch is mango and tamarind candy straws with sour and chili coatings.  Brandweek.

The First Virtual Handshake:  Scientists in London, Boston and Los Angeles recently picked up a virtual cube on a computer screen at the same time, via the Internet. and pushed it around. The scientists, holding robotic arms, could feel the force being exerted by the others as well as the texture of the cube.  Future applications include long-distance surgery and letting people touch each other over the Internet.  Seattle Times.

Porn Goes Mainstream:  Examples: NYC’s Museum of Sex which opened on Fifth Avenue; Paul Schrader’s current movie, Auto Focus, about actor Bob Crane who filmed his own sex life;  Off –Broadway musical “Debbie Does Dallas,” based on the porn film;  Elaine May’s comedy, “Adult Entertainment” about a group of actors who want to make a classy porn movie.  NY Times.
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