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Scan/Scroll:  Retired: “Juan Valdez,” advertising icon for Colombia coffee since 1969.  Died: Lincoln Continental, 62; Mercury Cougar 35.

Disneyland replaces their “minimum height requirement” signs on rides with an ultrasound beam that automatically measures the child’s height. Minneapolis installs a life-size sculpture of sitcom character “Mary Richards” tossing her hat into the air, just as she did in her ‘70’s television show.  

Cable TV channel Animal Planet places urine-scented ads on lampposts to attract dogs.  The ads themselves are placed at the owner’s eye-level.  MTV and Showtime will launch a cable channel for gay viewers.  H&R Block will use George Harrison’s “Taxman” in their new commercials.  Pepsi begins rolling out a vending machine that takes credit cards.  The Washington Post raises the price of their weekday edition to 35 cents, the first hike in 20 years.   DuPont Lycra introduces the “Wonderbum,” underwear that promises a “perfectly peachy, pert bottom.”
Restaurant Trends:  Gold-rimmed tableware is being replaced by white geometrics like square plates and triangular bowls.  Dress codes are loosening—a tie is no longer necessary at Lespinasse in NYC.  Rathskellers and chophouses are opening, dining rooms with a view are closing.  Food & Wine.
The Sixties Return:  Banana Republic’s hot new look for spring features the Nehru jacket in cotton.  For teens, it’s Berkeley-chic fashion (Birkenstocks, tie-dye, and cords).  Barneys New York will push mini-skirts.  BMW brings back the Mini Cooper ($22,000), currently on a three-month waiting list at many dealers.

Color Trends:  Pantone’s color forecast for 2002 calls for atmospheric, pastel colors (including many blues) that give the impression of softness and calm.  Also popular:  “Heritage” colors like colonial blues, deeper teals, burgundy reds, and earth browns. 
 

The New Prada Store:  Called the “New York Epicenter” and designed by trendy Dutch architect Rem Koolhaas, the $40 million boutique opens not far from Ground Zero in lower Manhattan.  Video flat panels flash everywhere and seat cushions are made of medical orthopedic recovery gel.  Press a button on the floor of a dressing room, and the doors go from clear to opaque.  Other buttons change the lighting to see yourself in sunlight or nighttime, while a video camera reflects your back view.  There is also a separate, hidden VIP entrance.  For sale:  White mink capes ($13,200), men’s crocodile overnight bags ($19,000) and Mongolian lamb pillows ($5,100).  NY Times.
Executions Decline:  Only 66 people were put to death in 2001, down from 85 in 2000 and 98 in '99. Texas alone dropped from 40 two years ago to 17 last year.  Oklahoma, Texas, Missouri, North Carolina and Georgia, the top five death penalty states, accounted for 77% of all executions, and no other state killed more than two people.  Washington Post.

American Snapshot:  In 1959, 49% of Americans said they had a gun in their home.  Today, 40% of Americans say they do.  Nearly half of American women describe themselves as overweight, compared with 38% of men. 18% of white Americans say that they or a member of their family has put off medical treatment because of the cost, while 24% of non whites have done the same thing.  Gallup Poll.
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