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Scan/Scroll:  Media mogul Ted Turner launches a restaurant chain featuring buffalo meat.  Two fans are already waiting in line outside a Seattle theater for the May 16 opening of Star Wars: Episode II.  Classroom newspaper, Weekly Reader, turns 100.  Hasbro’s Mr. Potato Head, the first toy ever advertised on TV, turns 50.   

Died:  Henry Kloss, 72, audiophile and inventor;  Sheldon Allman, 77, singing voice of ‘60’s television equine star, Mr. Ed;  HHTalk Magazine, 2.

CooperVision introduces reusable, non-corrective contact lenses ($150/pair) emblazoned with a NFL football team logo.  Luxury shoemaker Manolo Blahnik offers patriotic-themed red-white-and-blue heels ($795) exclusively at Neiman Marcus.  Wal-Mart offers “Little Patriots Diapers” decorated with tiny blue stars.

Investing in College (Students):  Iempower, a 2-year old NYC company, matches wealthy investors with college students  through their Web site www.MyRichUncle.com.  The investors provide money to pay for a degree; the students agree to pay a percentage of their income for a set period after graduation.  Last year, the company received $750,000 from investors, while 1,000 students have applied for aid and 65 have received it.  NY Times.

Torture TV:  In ABC-TV’s new program, “The Chair,” contestants sit in a dentist-style chair answering trivia questions as his or her heartbeat is displayed on-screen.  Flames periodically shoot up around the chair.  The contestant must keep a steady heartbeat or lose the money already won.  NBC-TV’s “Fear Factor” requires contestants to bob for chicken feet under a pile of worms or eat “pig rectums.”  FOX-TV’s “The Chamber,” now off the air, strapped contestants into a vault that was either heated or chilled, then turned upside-down while being asked trivia questions.  MTV’s new game show, “Kidnapped,” features four friends.  One is chosen to be the “hostage” and if a question is not answered correctly, he or she must endure stunts like being covered with scorpions.

DVDs Rule: Sales of DVDs have outpaced sales of videocassettes in the U.S. for the first time, generating more than $4.6 billion, compared with the $3.8 billion in VHS sales in 2001.  Hollywood Reporter.

Viewpoint:  Planet America: “American hegemony isn't new; the twentieth century belonged to America in much the same way that the fifteenth century belonged to the Portuguese, the sixteenth to the Spanish, or the nineteenth to the British.  Today, in Paris and Kuala Lumpur and Addis Ababa, the American influence is everywhere. You can't escape it. There are Burger King and Starbucks coffee on the street corner, Britney Spears on the radio, and Michael Jordan or Tiger Woods on the TV screen. The kids are wearing Gap T-shirts and Nike sneakers, most waiters speak English, and the bellhop is whistling the theme song from Titanic. The United States now enjoys 

unprecedented domination over the political, economic, cultural, and 

technological life of the world. The Mongols, the Spanish, and the English 

may have had military control, but none of them enjoyed this kind of comprehensive global superiority. Alexander the Great would be envious. For better or worse, we are living on Planet America.”— Dinesh D'Souza in The Virtue of Prosperity: Finding Values in an Age of Techno-Affluence, 2001.
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