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Signals in the Static:  Cable-TV’s Comedy Central will premiere an adult animated series, Kid Notorious, about famed Hollywood producer Robert Evans.  Evans will provide his own voice.  TV reporter Geraldo Rivera, 60,  marries his fifth wife, 28.  Robert DeNiro turns 60.  Michael Jackson turns 45.  The Wiffle Ball turns 50.

New Ideas:  A new US$20 bill incorporating colors—peach, green and blue—will be introduced this fall.  Sheraton, Westin, and W hotels now supply travelers’ dogs with pet pillows, food and water bowls, pet toys, pet robes, and treats.  Passengers on the Altamont Commuter Express (ACE) in California’s Silicon Valley are now able to connect to the Internet through WiFi wireless technology.  NBC-TV plans to air one-minute movies between commercials and in place of the last minute of certain shows.  

New Products:  Honda will launch the Civic GX, the first mass-market vehicle powered by natural gas.  Slamball, where two teams of four players use trampolines built into the floor to soar and dunk basketballs, is currently showing on cable’s Spike TV. 

Maytag’s SkyBox Personal Vendor is a refrigerated machine that can dispense up to 66 cans of soda or beer (no coins required), customized with a sports logo ($569).   Coke launches Swerve, a milk-based drink to be sold only in schools.  Licuado is a new, trendy drink popular in California. It’s made of cold milk and fresh fruit, such as mango, papaya, apple, or guava.  The Cathode Ray Club in Ft. Lauderdale, Fla. has introduced the "nicotini" (tobacco leaves soaked in vodka) for smokers who don't want to go outside for a smoke.  McDonald’s is testing ChefMac, an upscale version of the original.  The first ChefMac will open this month in New Orleans.  

Bad Ideas:  Deep-fried Twinkies (450 calories, 10 grams fat, $3) at the Iowa State Fair.  NYC pulls backseat TV sets from taxis following negative consumer reaction.  The US Postal Service stops its 3-year test of NetPost Mailing Online, a service that converted electronic information into printed letters that were snail-mailed.  Barnesandnoble.com is shutting down its e-book business.

Miniseries Are Back:  Steven Spielberg is producing a 12-hour Western for TNT and a 12-18 hour supernatural drama for Sci Fi.  Stephen King’s 15-hour Kingdom Hospital will air on ABC starting in February.  Martin Scorsese will produce the apocalyptic drama, The Twelve, for 2005 on Sci Fi.  NBC is also developing a 12-hour adaptation of Anne Rice’s The Witching Hour. 

Self-Destructing DVDs:  The Walt Disney Company launches a test of disposable DVDs in four U.S. cities. They will be available in convenience stores, pharmacies and other retail outlets. The EZ-D format discs ($6.99) are viewable for 48 hours after opening up the package. Once the package is opened, exposure to oxygen slowly erodes the readability of the disc.

(Non) Voter Apathy:  The voting rate has fallen in nearly every presidential election for four decades. An economic recession and Ross Perot's third-party bid sparked a 5% increase in 1992, but turnout in 1996 plunged to 49%, the first time since the 1920s that it had slipped below 50%.  In 2000, only 51% of U.S. adults voted.  To compare, the Kennedy-Nixon race of 1960 drew a 63% turnout.  —Thomas E. Patterson, The Vanishing Voter: Public Involvement in an Age of Uncertainty.
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