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Signals in the Static:  Rapper Eminem will introduce his own clothing line, Shady, this summer.  Cheech and Chong reunite to make their first movie in 18 years.  Former wrestler and Minnesota Governor Jesse Ventura will host a talk show on MSNBC.  Former Talk magazine editor Tina Brown will host a series of television specials on CNBC.  Comic Chris Rock turns 37.  Model Christie Brinkley turns 50.  Actress Bridget Fonda turns 39.  Died:   Marcel Jovine, 81, designer of the hit ‘60’s toy, “Visible Man”; Gertrude Janeway, 93, the last widow of a Civil War Union soldier.

The Alaris Media Network has erected 10 video billboards in California that scan the radios of passing cars and adjust the marketing messages on their screens accordingly.  USA Today reports that men are writing their phone numbers on fake ATM receipts with a six-figure balance in order to pick up women. The world's first truly artificial organism, a bacterium, has been engineered by researchers at the Scripps Research Institute in California.  Smith & Wesson introduces a five-shot, .50-caliber Magnum revolver with three times the muzzle energy of the .44 Magnum.  California Cryobank, one of the nation's largest sperm banks, offers one year's free sperm storage to military personnel headed to the Middle East.  

Barbie Call Time will telephone a child and deliver a birthday greeting from Barbie ($1.99, personalized calls cost 50 cents more).  Rapsnacks are snack chips with recording artists Nelly, Master P, and Lil Romeo pictured on the package.  Audi’s new A8 sedan recognizes a driver’s fingerprints and adjusts seats, mirrors, etc. for that individual.  Andersen Windows introduces new windows that double as computer screens, televisions and stereo systems.  

Tune into NBC-TV:  This spring, on Who Wants to Marry My Mom?, adult children of single mothers choose a date to accompany her on a fantasy vacation.  American Idol creator Simon Fuller has signed with NBC to develop Everyman Olympiad, featuring everyday people competing in Olympics-like athletic events.  Next fall, NBC plans to air The Ortegas, a sitcom about a family whose son hosts a talk show in his backyard.

Auto X:  The hottest new trend in cars is the letter X:  The Cadillac SRX, Cadillac Escalade XLT, Infiniti FX45, Volvo XC90, Honda’s MDX, Jaguar XJ, Suzuki XL-7, Mazda RX-8, Acura TSX, BMW X3, and GMC Envoy XL.  Toyota’s youth brand, Scion, will offer two vehicles, xA and xB.

Personal Terrorism Prevention: Ads run in The New York Times offering an “urban survival kit” which includes a NATO gas mask, chemical suit, personal alarm, and other equipment ($595).  Also available for sale:  An armored shoulder bag that doubles as a bulletproof shield ($600), hand held nerve gas detectors, and anti-microbial hand cream.  New York Times.

Here Comes Wi-Fi:  An estimated one million Wi-Fi high-speed wireless Internet access points have sprung up across the US.  Many are at hotels, Starbucks, and restaurants.  Some are fee-based, others are used as marketing tools to drive walk-in traffic, and others are simply free, as in NYC’s Bowling Green Park.  Advertising Age.

SuperSize It:  The typical serving of salty snacks rose from 1.0 to 1.6 oz. between 1977 and 1996.  The average soft-drink serving grew from 13.1 to 19.9 fluid oz.  A hamburger grew from 5.7 to 7.0 oz.  Journal of the American Medical Association.
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