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Signals in the Static:  Preliminary approval has been given to artist Christo to cover 26 miles of NYC’s Central Park’s walkways with translucent saffron fabric, perhaps as early as next month.  Couch potato Homer Simpson will become the new spokesperson for Reebock Classic athletic shoes in April.  “The Rawhide Kid,” a Marvel comic character since the 1950’s, will be reintroduced next month as the first openly gay title character in a comic book.  Singer Joan Baez turns 62. 

For the first time on an American full-size truck, the new Ford F-150 will have a car-like automatic gearshift positioned between the seats instead of on the steering column.  The U.S. Army is building a series of free, downloadable video games.  The first title, “America’s Army” teaches battle tactics through virtual combat missions.  This summer, the youth-oriented WB network will broadcast a new hour-long variety program without commercial interruptions.  Instead, the advertising messages will be incorporated into the show itself.  Already participating:  Pepsi, Visa, and Nokia.  Trying to stem declining sales in the U.S., McDonald’s will change its hamburger recipe with a new mix of seasonings and new sandwich buns this spring.  They have also formed a joint venture with Fazoli’s to develop 20-30 pasta restaurants.   Urban hipsters guzzle Pedialyte as a hangover preventative. Pedialyte is a beverage originally designed to prevent dehydration in children with diarrhea.

Local News:  Austin, Texas theaters now have armrest control panels, allowing moviegoers to play an interactive, marketing-driven trivia game, or to order popcorn or beer to be delivered to the seat.  Long Beach, Ca., will make free wireless Internet access available in its downtown area. 

One Brand Endorses Another: Unrelated brand name products are appearing in commercials.  A spot for Castrol Syntec lubricant calls itself the “Rolaids for your engine.”  A Saturn ad adds Grey Poupon mustard.  Mass. Mutual Life Insurance uses a Chutes and Ladders board game in print to symbolize financial planning.  Positioning itself as a social lubricant, Miller Lite beer calls itself the “WD-40 of conversation.”

Silver Is The New Black:  Silver-color cameras, DVD players, and watches were the hottest sellers in the recent retail season.  For the fourth year, silver is the most popular automotive color.  Black & Decker introduces a silver aluminum drill for its 85th anniversary.  Coleman markets a stainless steel cooler for its 100th anniversary.  Designers say silver goes well with everything, looks optimistic and innovative, and is easy to keep clean.  NY Times.
Cup-holder Cuisine:  Kellogg’s begins selling cereal cups designed for automotive cup holders.  Campbell’s now offers Soup at Hand, a 

disposable, insulated, cup-holder-size container with a sip lid.  Yoplait makes a meal replacement beverage, Nouriche Smoothie, in an hourglass-shaped container that fits cup holders. NY Times.

Big Beautiful Women:  Recognizing the box-office success of Real Women Have Curves, and the plump bride in My Big Fat Greek Wedding, a new magazine called Grace, featuring “plus-size” women, appears on U.S. newsstands.  Appealing to the same crowd, “Club Curves” opens two nightclubs in Southern California, with new clubs planned for Las Vegas, San Jose, and NYC this year.  Separately-owned “Curves International” runs more than 5,000 fitness centers that cater to larger women.  Brandweek, LA Times.
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