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Signals in the Static:  P rn actress Jenna Jameson models in new print ads for Pony, an athletic shoe company.  Jim Carrey will star in the film adaptation of the children’s book, Lemony Snicket's A Series of Unfortunate Events.  John Travolta is negotiating to step into the shoes of Jimmy Stewart in an update of the 1950 film, Harvey, the story of Elwood P. Dowd and the relationship he has with his best friend, an invisible 6-foot-tall rabbit.  Mike Myers’ new production contract with DreamWorks allows Myers to digitally insert himself or other actors into existing movies to create new scripts.  

Kim Novak turns 70.  Chuck Yeager turns 80.  Norman Mailer turns 80.  Died:  Roy Grace, 67, legendary ‘60’s DDB art director (American Tourister’s “Gorillas,” Alka-Seltzer’s “Spicy Meatballs,” VW’s “Funeral”); Peter Petroff, 83, inventor of the digital watch; Johnny Paycheck, 65, country singer and songwriter, whose hit “Take This Job and Shove It” became an anthem for the disaffected in the ‘70s.  

Coca-Cola will launch Sprite Remix, a tropical flavored soda, this spring. Absolut Vanilia vodka debuts this month.  RHC Media has put Red Herring magazine, one of the hotter tech magazines of the late '90s, up for sale. The company, which once refused to sell to Time Inc. for $200 million, is now reportedly willing to settle for as little as $2 million.

Local Trends:  Germany’s Henkel, maker of Duck Brand duck tape, sees sales double overall, then triple in the NYC and Washington, D.C. areas.

In NYC, the subway fare rises to $2. The system will soon eliminate metal tokens and accept only electronic fare cards.  Washington, D.C. taxi drivers add a $1 surcharge to their fares to cover higher gasoline costs.  In May, mock terrorists will attack Chicago and Seattle with simulated weapons of mass destruction. During the exercise, firefighters are expected to carry 'dosimeters'—a $5 sensor with a color strip that grows darker as the dosage of radiation increases. A Los Angeles-based company, Movisam, recently introduced DateTrak, a service that allows subscribers to search for love matches (and their real time locations) on their mobile phones using GPS technology.  

Fresh Advertising:  “Fresh” is the, well, freshest word in advertising.  Charles Schwab offers investors a $95 portfolio review called the “Fresh Start Offer.” Budweiser debuts new commercials asking drinkers to “Think fresh.” Coach hangs posters in its store windows pro-claiming “Fresh.”  NY Times.

Wi-Fi Update: McDonald's will offer one hour of Wi-Fi high-speed Internet access to anyone who buys a com-bination meal at ten locations in NYC.  They plan to extend the program to 300 restaurants in New York, Chicago  and California.  By late summer, Wi-Fi access will also be available at more than 400 Borders bookstores, hundreds of hotels, and several U.S. airports.

Payroll Cards:  Coca-Cola will market plastic payroll cards, branded with the MasterCard logo, to U.S. restaurants, hotels, and entertainment companies.  Employers transfer wages electronically to workers’ accounts.  Workers then receive their wages in cash by swiping their cards at ATMs.  McDonald’s and FedEx also currently offer their employees payroll cards.  NY Times.

War!  What is it good for?  Sales of Hasbro’s GI Joe action figures rose over 45% in the past year, along with other war-themed toys.  Brandweek.
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