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Signals in the Static:  Tom Green returns to MTV on June 16th to host a new late night talk show.  James Brown and Willie Nelson turn 70.  Died:  Charles Douglass, 93, inventor of the laugh track for television. 

New Products:  Puma introduces a man’s pinstriped tracksuit made from traditional wool-suit fabric.  Diesel's “Time-Aged” jeans require a day-and-a half of processing to simulate the effect of having been stored in a closet for 78 years ($209/pair).  Princeton’s University Store now offers women’s thong underwear emblazoned with the school insignia.  The U.S. Mint plans to alter the nickel’s design this year to celebrate the bicentennial of the Louisiana Purchase and the Lewis and Clark expedition.  The nickel has not changed since 1938.  7-Eleven will introduce a private label beer, Santiago, next month. Dr Pepper/7Up is currently rolling out a new milk product available in five flavors, under the name Raging Cow.  NBC commits to 13 episodes of Dreamworks’ animated series, Father of the Pride, about a family of lions that perform in Siegfried and Roy’s Las Vegas show.  Sirius Satellite Radio begins a nationwide radio channel, OutQ, aimed at gay audiences.

Auto News:  Ford will phase out the Taurus over the next few years and replace it with three cars, a large sedan called the Five Hundred, a station wagon/SUV combination called the Freestyle, and a midsize, hybrid-powered car called the Futura.  GM renames its “minivans” as “crossover sport vans” or “CSVs.” The new Toyota 4Runner’s center armrest transforms to become a tray table suitable for in-car burger consumption.  Honda has devised a “sauce management system” for the back seat of its Pilot EX SUV, including two cupholders and a miniholder for dipping sauce.  The limited-edition SVT Mustang Cobra has color-shifting paint that changes with the ambient light and the angle of viewing.  Chrysler is evaluating a key fob with voice-recognition technology.  Puegeot plans to re-enter the U.S. market, perhaps as early as this year.  The median age of American cars rises to 8.4 years, the oldest since 1970.

Human Billboard: A Web-hosting company has hired an itinerant nuclear power plant laborer as a “human billboard.” The company is paying Jim Nelson $7,000 to display a 5-inch CI Host.com tattoo on the back of his head for the next five years.  siliconvalley.com

Brave New World:  Nuala O'Connor Kelly, 34, the former privacy officer of Internet advertising giant DoubleClick, will become the U.S. Department of Homeland Security's first “privacy czar,” responsible for collecting and using American citizens’ personal information.  Two years ago, a public outcry forced DoubleClick to abandon their plans to merge user names with anonymous user activity across Web sites.

Learning About Love:  In a survey of U.S. kids age 13-18, 46% said they’ve “learned the most about love and relationships” from television.  56% mentioned “friends,” school was cited by 44%, mothers by 33%, religion by 17%, and fathers by 15%.  13% said they learned the most about love from Web sites while 10% named Internet chat rooms.  Multiple responses were allowed in the poll.  Harris YouthQuery.

Reality Update:  Citing high costs, News Corp.’s FX cable channel scraps its reality program, American Candidate, (JOHO, October/02) in which “ordinary people” would campaign on-camera to become President of the United States.
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