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Signals in the Static: Designer Kate Spade will outfit the flight crew on the new discount airline Delta Song.  Died:  Charles Bennett, 92, the Florida senator who put “In God We Trust” on American money in 1955; William Steig, 95, New Yorker cartoonist.

Vietnam and the U.S. will begin direct passenger and cargo flights for the first time since the end of the Vietnam war.  Solana Beach (a city north of San Diego) becomes the first U. S. city to ban all smoking on the public beach.

New Products:  Zig-Zag will launch its own manufactured cigarette this fall.  The new Microsoft Office 2003, available Oct. 21, will allow users to click on a word and open a window connecting directly to amazon.com, enabling a purchase without leaving the word processing or spreadsheet program.  New fashion products with a religious theme: Crème Ancienne, a moisturizer crafted by nuns of the Cistercian order; Santa Maria Novella, a skincare line created in 1210 in an Italian monastery (who recently opened a shop in NYC’s SoHo); a “Jesus Loves Me” T-shirt by Sass and Bide at Barney’s New York;  designer John Galliano’s signature candle for Diptyque is altar-scented.

The New Dating:  The Meeting Place is a wireless touch-screen kiosk system that lets people meet immediately in a

nightclub, bar or other social hangout after they've had a chance to

anonymously check out the other person's interest profiles.  See www.softshoulder.net for details.

“Drifting”:  One of Japan’s most popular car sports—the art of driving sideways through careful steering, gas, and brake manipulation—is coming to the U.S.  New video games and an American league are in the works.  Wired. 

Furniture Trends:  What’s In: Glossy surfaces, woven leather, nickel beds, bright colors, gobalism, sleek shapes, eclecticism.  What’s Out: The lodge look, distressed leather, brass beds, tone-on-tone, Americana, overstuffed, matched sets.  Wall St. Journal.

What Shape are You?  The ideal communications planner is “T-shaped,” with both a deep understanding of media and a broad understanding of the other disciplines within the marketing spectrum.  The classic media agency employee is “I-shaped”—with a deep understanding of their discipline, but not 

necessarily of any other.  The classic client-side employee is “hyphen-shaped,” their role requiring a broad understanding of many disciplines, rather than specific knowledge of one. —Angus Bannerman, Marketing Week.

Branded Brands:  Starbucks coffee on United flights, Aveda toiletries in Westin Hotels, Hermes toiletries at Le Meridien, Mark Levinson audio systems in Lexus cars, Heinz Ketchup flavored Lay chips, NIKE Air technology in Cole Haan shoes, and PUMA's air mesh footwear technology in MINI Cooper seats.  Newest: The Timex Speedpass Watch, which contains a miniature transponder that allows customers to pay for purchases at over 7,500 Exxon and Mobil gas stations nationwide and 440 McDonalds in the Midwest.

Spoken At Home:  Nearly one in five Americans speak a language other than English at home, up from 14% in 1990.  Most of them speak Spanish, followed by Chinese, French, and German.  The number of Americans who speak Russian tripled to more than 700,000 during the last decade.  U.S. Census.
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