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Aug-Sept. 2007            “To be an American is a complex fate.”—Henry James              Vol. XVI, No. 8

Signals in the Static:  Justin Timberlake opens a Memphis-style restaurant in NYC.  Rapper Missy Elliott becomes the spokesperson for Doritos “Collision” chips.  Rajan Zed delivers the first Hindu prayer ever given on the floor of the U.S. Senate.  His prayer was interrupted by Christian protesters.  The oldest Space Shuttle turns 24.  The youngest turns 15.  Bonnie and Clyde turns 40.  NYC’s “A-Train” turns 75.

The Toyota Prius becomes the #1-selling car in California’s Silicon Valley, ahead of Toyota Camry and Corolla, or Honda Accord and Civic, all of which outsell the Prius nationwide.  IBM publishes official guidelines of appearance and behavior for their employees who inhabit Second Life and other virtual worlds where client and partner meetings are held.  Admission applications to the University of Chicago’s business school now require submission of a PowerPoint presentation.   

New Products:  The US Army will introduce a stand-up arcade version of its recruiting video game, “America’s Army.”  Miller will roll out China’s top-selling beer, Snow, this winter.  BMW will launch the Mini Clubman, a larger vehicle with a third access door.  GM will introduce the Chevy Volt, their first production series hybrid.  Disney launches Pirates of the Caribbean and Buzz Lightyear branded fragrances targeting 4-to 11-year-old boys.  Puma introduces a wooden “X Ray Belt” with no metal pieces for easy passage through airport security.  More than 420 Wal-Mart stores will begin carrying faith-based toys including Jesus and Samson action figures.  Wendy’s launches the Baconator, six strips of bacon and two slices of cheese on top of a half-pound of beef (830 calories, 51g fat).

Advertising and Media:  Microsoft and Activated Content have developed an audio watermarking technology that will let advertisers insert interactive ads into digital audio content.  KFC affixes a “$2.99 Deal Meal” ad to the mail carts of corporations in Washington, Chicago and Dallas.  Freehand Advertising distributes free note-taking paper with a banner ad to college students.  Showtime advertises its new original TV series on YouTube with the slogan, “The best shit on TV.”  Levis produces both straight and gay versions for its “telephone booth” commercial.  MTV will premiere the first bisexual dating show, “A Shot At Love With Tila Tequila” on Oct. 9.

Tween Virtual Worlds:  Following the success of Webkinz, Mattel launches BarbieGirls.  Using custom Barbie avatars, site visitors can chat with friends, primp, adopt pets, shop with “B Bucks” earned through games, decorate rooms, and watch videos. Although the site is free, participants need to purchase a Barbie Girl mp3 player to unlock additional “special” content on the site, including secret rooms, accessories and clothes.  The device also allows girls to sync their mp3 players to each others’ computers in person, which then enables them to participate in “Secret B Chats” with one another.  More than 3 million users have registered since April.
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The bullet proof baby crib ($499).  The barrier “absorbs ammunition from rifles, shrapnel, and hand grenades.”
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